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6. Appendix

0]1 Editor’s Words

I About this report

This report is the twelfth Corporate Social Responsibility (CSR) report published by Everest Textile Co., Ltd.. (hereinafter
referred to in this report as “Everest”, “Everest Textile” or “Our Company”), . From this year, it changes into an ESG report.
Everest has committed itself to voluntary disclosure of sustainable information since 2011. We publish our Everest Sustainability
Report every year and invest in ample communication with our stakeholders. In Jun 2022, we publish the 2021 Everest ESG report,

which. covers Everest’s engagement in aspects and dimensions of E(environment), S(social) and G(governance)

I Report category and calculation basis

This report is organized according to the principles of the consolidated reporting principles. The report covers Everest’s
four factories (Taiwan, Shanghai, Thailand, and US-NC) and Taipei offices. The operation of the other two factories (Haiti
and Ethiopia) are not stable, so the data of these two factories will be not exposed in this report. We are scheduled to begin
disclosing information of those two plants in the 2022 ESG report. The financial performance component is publicly released
after the accountant’s statement. The data collected from January 1, 2021 to December 31, 2021 are all calculated in TWD. The
environmental performance is calculated by us with public information and methodology approved by the Taiwan government. If
there are any data different between 2021 Everest ESG report and 2020 Everest CSR report, they will be explained in this report.

I Report Writing Principles and Program

2021 Everest ESG Report is following the Comprehensive option of the Global Reporting Initiative (GRI), Sustainability
Accounting Standards Board (SASB), Task Force on Climate-related Financial Disclosures (TCFD), and “Rules Governing
the Preparation and Filing of Corporate Social Responsibility Reports by TWSE listed Companies”, announced by Taiwan
Stock Exchange Corporation. The Social Responsibility Report Operational Methods, the preparation of the Corporate Social
Responsibility Report for the previous year, revealing the sustainable economic, environmental and social topics, related strategies,
objectives, measures and results identified by the company. The GRI Standard index is detailed in Appendix II.



VAN

EVEREST
ESG Report

0.1 Editor’s
Words

0.2 Message From
The President

0.3 Message From
The General
Manager

0.4 Sustainability
And
Highlights

0.5 Glory And
Affirmation

0.6 Sustainability
Topic

0.7 Communicate
With
Stakeholders

0.8 Major Issues
Management
Policy

1 Overview Of
Everest

2 Corporate
Governance

3 Green
Commitment

4 Employee
Care And
Development

5 Social
Sustainability
And Care

6. Appendix

I Report editing and verification

The “2021 Everest ESG Report Editor Team” is responsible for the overall planning, communication integration, data
collection and editing and revision of this report. The editors will review and revise the relevant content and data and
submit the CSR report to the President for review before it is published. This report has been verified by SGS under the
Core option of GRI standards.

| Publish time

Everest publishes ESG reports every year and releases them on Everest Global Information Network.
- Previous release: Released in June 2021
- Current release version: Released in June 2022

I Contact method

You can download the full report from the Everest Global Information Network. If you have any questions or
suggestions about this report, please feel free to contact us.

r

Everest Textile Co., Ltd.. B

Address: No. 256, Minghe Liming, Shanshang District,
Tainan City

Contact: Everest Technology Research Center
Phone: +886-6-5782 561 #6656

Fax: +886-6-5784 347

E-mail: taih. chen@everest. com. tw

Everest Global Information Network:

http: //www. everest. com. tw/index_ch. aspx

All rights reserved. If you need to reprint or quote, please contact us.
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6 Appendix

In 2021, the challenge of Covid-19
variant virus, the looming inflation pressure,
the impact of climate change, and the
geopolitical risk, the global political and
economic environment will be treacherous
and changeable. Everest has demonstrated
strong operational resilience, with a
strong ambition, closely following trends,
adjusting its pace as needed, and constantly
pursuing innovation. With a global vision
and industry foresight, it draws up a macro-
forward-looking strategy to respond to risks
and opportunities brought by society, the
environment, and the economy.

The wave of green economy and ESG
continues to advance, carbon reduction
and energy transformation have become
international trends, which are more critical
to corporate competitiveness. In order to
control global warming, carbon reduction is
a common international goal. At the climate
conference “COP26” held in the United
Kingdom, countries reached an enhanced
consensus to implement the Paris climate
agreement. More than 130 economies around
the world declared carbon neutrality goals.
Actions in response to climate change,
countries actively plan possible paths for
“net zero carbon emissions” and set policy
goals to promote carbon trading, carbon

@02 Message from the President

pricing, and carbon tariffs. The European
Union will try out a “carbon tariff” system
in 2023, while mainland China promotes
energy transition and carbon reduction, and
proposes the “Carbon Peak Action Plan”.
At the same time, public health issues are
also attracting global attention, and they also
affect future economic trends. Enterprises
must actively face them in order to achieve
sustainability. In response to the trend of
the times, Everest has transformed to
low-carbon production from the four
aspects of supply, manufacturing,
demand, and environment, and
the product trend has moved
towards the issue of zero-carbon
sustainability, so as to grasp the
competitive advantage in the
rapidly changing environment.

Everest shows its E
(environment), S (society),
and G (governance)
sustainable management -
energy that attaches
great importance
to environmental
protection, social
responsibility
and corporate
governance with
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innovation and technological capabilities.
The operating bases span across six countries
in Asia, Africa and the Americas. They have
the advantages of flexible planning and
managment and a complete product structure.
We leverage the synergy of production
bases in multiple locations and avoid over-
dependence on a single market, and we
continue to develop new products, update
equipment, expand export markets, and
innovate the vitality of the textile industry.
Although covid-19 has hit the market hard
in the past two years, Everest has become a
high-quality supplier for international brand
customers with its industrial advantages.

In addition to expanding operations, it
also responds to the world’s consensus on
carbon reduction, and actively responds
to sustainable issues such as the circular
economy through proper use of energy
resources, emission reduction and waste
reduction in manufacturing processes, and
environmentally friendly green product
development. Everest introduces the
concepts of “circular economy”, “green
procurement” and “transfer of ownership”
into the procurement implementation, and
grasps the principles of “recyclability”,
“recyclability”, “environmental protection”
and “lease”. With the green innovative
spirit of our ESM (Everest Sustainable
Development Model), Everest integrates
the green supply chain from ecological
design, raw material procurement to product
delivery, cooperates with suppliers to develop
low-carbon and environmentally friendly
products, and invests in green electricity, so
as to implement its environmental protection

policy to help create low-carbon lifestyles.
Everest adheres to the concepts of “cradle to
cradle” and “waste = food”, and continues
to promote the transformation of waste
into resources based on the principle of 7R
resource regeneration: the cinder of coal-
fired boilers is mixed with cement to make
environmentally friendly hollow bricks,
chain bricks, etc. Environmentally friendly
bricks are used in the construction of our
factories and for sales, and have obtained
the double certification of the green building
materials mark and the low-carbon building
materials mark of the Ministry of the Interior.

In terms of core technology, Everest
continues to focus on high-function personal
protective equipment, and utilizes the
advantages of self-produced fabrics and
lamination technology to develop “reusable”
and “disposable” personal protective
equipment according to market demand.
Everest develops medical fabrics based on
the technology of functional fabrics. In the
future, Everest will not only have functional
fabric technology, but also have the strength
to manufacture medical-grade fabrics to
enter new markets. In order to enhance its
competitiveness , Everest has transformed
itself into smart factories and, a smart
enterprise.

Everest shows the determination of green
enterprise with practical actions, and grasps
three thinking directions in response to the
net zero issue: 1. Rethink: While developing
business, protect the ecological environment,
coexist and prosper with the community. 2.
Repurpose: Creating the positive value of the
enterprise, measuring the business efficiency

with new indicators, and creating maximum
value for the stakeholders. 3. Redesign:
Including exploring new materials, new
processes and new supply chains, developing
and applying green materials, and creating
green supply chains and green manufacturing
processes.

Everest attaches great importance to
the innovation and challenge ability of the
young generation. We therefore invest in, ,
improving the competency of our employees
and creating a happy workplace and a
sustainable business. We also, cultivate
international talents and build resilience
in the face of environmental and social
challenges. And according to industry trends
and customer needs, develop new products
with high added value, improve internal core
technologies, and create the next wave of
growth opportunities for the company.

Looking ahead to the future, Everest
will continue to build a business model
of symbiosis and co-prosperity with
the environment and society through its
enterprise spirit of “innovation, smart,
sustainability and lean” in environmental
safety, business performance, compliance
with laws and regulations, forward-looking
research and development, risk management,
talent development, etc. Everest will create
a win-win situation for all stakeholders, and
continue to create the power to improve.

President of Everest Textile Corporation
Johnny Shih
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@03 Message from the General Manager

In 2021, there are several disasters like
the water shortage crisis and the hottest
day in 142 years happened in Taiwan due
to the climate change. In addition, the
Covid-19 virus, extreme climate, political
and economic changes, and the Russian-
Ukrainian war have a profound impact
on the world. Although coexistence with
the epidemic has become the new normal
after the popularization of the Covid-19
vaccine, in the face of various crises, it
seems that everyone is paying more attention
to greenhouse gases, green energy, energy
efficiency, living environment, global
supply chain and other considerations. In
2021, the key meeting of human survival,
COP26 become the focus of people around
the world, and the "Glasgow Climate Pact"”
which is the first UN climate agreement in
history to mention fossil fuels is released at
this meeting. The Paris Agreement rulebook
is also completed at the same time, and
successfully established the structure of the
global carbon trading market, and formulated
“transparency”, which means that all
countries must now report carbon emissions
and progress every two years to let people
clearly know if they keep the promise or not.

UN Secretary-General Anténio Guterres
says “Our fragile planet is hanging by a
thread. We are still knocking on the door
of climate catastrophe. It is time to go into
emergency mode - or our chance of reaching
net zero will itself be zero.” Countries need
to undertake further urgent action. Since
Everest starts the sustainable policy in
2007, the circular economy model of
Everest is launched by using 7R and
improving resource productivity.
There are four cycles,

1. Eco-design cycle

2. Resource recycling

3. Business waste recycling

4. Carbon cycle.

Everest then saw the
development of green energy
and started Everest's energy
transformation strategy.
Everest completes its low-
carbon economic model
by circular economy and
energy transformation,
and aims to achieve
“carbon neutrality by
2050”.
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Our energy transformation, not only
improve the efficiency of the original
production equipment, but also strives to use
low-carbon energy such as LNG and biomass
fuels. Further, since the construction of rental
solar rooftop equipment and smart grid in
2017, the third phase will be started in 2022
and used on-site. By 2023, the construction
of 4AMW solar equipment will be completed,
and the Taiwan factory will have 6MW of
solar green power. The Thailand plant will
also build a 3MW solar generation system
in 2022, while the Shanghai plant has
already constructed the power grid in a BOT
way. Energy storage system will be set up
to reduce the risk of industrial electricity
consumption, improve the self-sufficiency
rate of electricity consumption in the factory,
and the excess can also be supplied to
the parties with a demand for it. Just like
"Prosumer" which Alvin Toffler put forward
in the 1980s, Today, such a role has emerged,
and he will play an important role in the new
energy era, while protecting you and me
from power instability.

Everest participated in TASS for the
first time in 2021, focusing on promoting
environmentally friendly low-carbon
products and carbon capture products.
Everest demonstrated how carbon capture
products are used to recover the waste
gas produced from the process and re-
manufacture it into raw materials.
Communicate and share the application
and future development direction of energy
conservation and environmental protection
with relevant industry-government-
university-research groups. | was also invited

to be one of the keynote speakers of this
textile recycling forum, sharing the roadmap,
goals and strategies of Everest's low-carbon
circular economy mode, hoping to encourage
enterprises and society, and then spread it to
everyone, and do my best to contribute to the
future of environmental education.

In 2017, Everest decided to invest in three
factories overseas (US-NC, Haiti, Ethiopia).
At the beginning, most of investment
was paid by loan. In the past two years,
the Covid-19 epidemic affected overall
operation. These two things caused the
company to lose money. In order to operate
sustainably and improve financial structure,
a seasoned equity offering had been carried
out in 2021. Facing the challenges in the
future, Everest will be able to effectively
grasp the development trend of the textile
market by relying on the global layout and
regional integration of localized production,
using the R&D technology platform to
integrate market trends, and collocating with
intelligent and environmental protection
core technologies. Everest believes that with
the concerted efforts of all colleagues, it is
expected to gradually improve its operating
performance, supplemented by various
cost structure improvements and reducing
operating expenses, and the profitability is
expected to gradually recover, worthy of the
support of shareholders.

Management guru Jim Collins mentioned
in "Good to Great " that his teacher Bill
Regier was a life mentor to many people.
Because Bill's "hard truth” about sticking to
core values deeply influenced their values
and choices, the trajectory of each of them

changed. Think about it, what life mentors
have you had that changed your life? Have
you ever been a life coach for others and
changed their lives? | hope that Everest
will be like a mentor in life, stick to its core
values, uphold the business philosophy of
“win in learning, victory in change”, and
continue to learn and grow. To cope with
the ever-changing world, in addition to
doing a good job in risk management, we
must pay attention to ESG issues, avoid
supply chain disruption, build the corporate
resilience of Everest Group, and build a
lasting and excellent enterprise that has the
"high performance™ of the enterprise and
exerts the "influence" of the industry through
innovation, become the industry "model",
and can be renewed every day.

Everest upholds goodness and empathy
all the way, from consumers to products,
from employees to society, from operation to
responsibility. Love will spread and circulate,
driving society and the environment to
a better future, and creating a symbiotic
and co-prosperous ecosystem. Everest's
vision is "To contribute to the society and
change the world", everything starts with
"goodness™, from initiatives to commitments,
implement ESG, creates shared values with
stakeholders, and becomes a sustainable
and self-conscious enterprise that wins
with employees, customers, suppliers,
shareholders, society and the environment.

President of Everest Textile Corporation
Roger Yeh
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| In response to “World Cotton Day” Invited by the
Ministry of Economic Affairs for a cooperative visit

The United Nations has designated October 7 every year as “World
Cotton Day”. In 2021, the International Cooperation Office of the Ministry of
Economic Affairs was invited by the International Cotton Industry Advisory
Committee (ICAC) to cooperate with the Ministry of Foreign Affairs and the
Textile Industry Association and Everest. More than 80 guests from textile,
garment and design departments of seven colleges and universities, as well
as cotton spinning industry and industry associations were invited to visit
the Everest Textile Eco-Industrial Park. Learning about Everest’s consistent
factory advantages of innovation, sustainability, and vertical integration, and
how to use the characteristics of cotton fibers to combine chemical fibers,
and how to use long and short fibers to interweave, enhance the value of
cotton fabrics through post-dyeing and finishing processing and functional
processing. And displayed a series of anti-epidemic PPE products which
is rapidly developed by Everest during the epidemic, such as: cloth masks,
protective clothing that can be washed multiple times, etc., it is showing that
Everest has transformed the research and development energy of functional
fabrics into high-tech manufacturing of anti-epidemic fabrics. .

Through this World Cotton Day event, Everest helped to deepen the young
students” understanding of the integration and application of cotton spinning
and chemical fiber fabrics, and also let countries around the world understand
Taiwanese success stories in this area. Taiwan’s textile industry, through
cooperative innovation and design regeneration, establishes a complete
supply chain for recycling, achieves a zero-waste circular economy, enhances
our country’s international participation, and promotes industry-academia
cooperation and talent cultivation.

@OS Glory and affirmation

(5204
Sy e
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| Green FactoryDiamond Green Building
Benchmark of Taiwan Textile Industry
-Everest Textile Eco-Industrial Park

Ecological Greening Circular Economy Reduces
Costs and Creates Income

The high prices of oil and electricity in 2007 caused a
substantial increase in operating costs for textile plants, which
typically use a lot of fuel and electricity. In order to effectively
reduce manufacturing costs and implement the concept of
ecological enterpreneurship, we began to invest in research and
development related to green buildings. Through greening the
buildings around the factory, climbing vines are the most natural
green curtains, which can not only isolate radiant heat, but also
send cool air into the office. At the same time, four ecological
pools were built to take away heat through the evaporation of
water in the pools, and various aquatic plants were planted.
Through carbon absorption by plants, in addition to reducing
carbon, it also reduces the heat island effect in the factory
area. As early as 2012, Everest obtained the Green Building
Label “Old Building Improvement Category -Diamond” by the
Ministry of the Interior and the “Green Factory Label” by the
Ministry of Economic Affairs, becoming a benchmark case in
the textile industry.

06 Sustainability Topic
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I Effectively saving electricity and water

Everest began to pay attention to the use of energy resources more than ten years ago. After years of various water-saving and energy-
saving plans, such as water recycling for weaving, reuse of reclaimed water, equipment insulation, and turning off air condition, etc., our,
electricity consumption in 2021 was reduced by 50% and, the water intensity was reduced by 60% when compared with the water and
electricity consumption in 2006.

Electricity consumption (kWh) / revenue (10 thousand NTD)

3 50% reduction
4 in electricity
300 x intensity

250 k

200

150

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Water usage (Ton) / revenue (10 thousand NTD)

10

: 60% reduction
water intensit

6

4

2

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
11
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Saving 92% of air-conditioning electricity and reducing carbon emissions by 4, 810 tons every year

Since 2008, Everest has required its Taiwan factory, Thailand factory and Shanghai factory to turn off the air-conditioning and use water
curtains, sprays or green curtains formed by plants to block the diffusion of external hot air into the factory buildings. Exhaust fans remove
hot air generated by the operation of the machines in the workshops. At the same time, due to the negative pressure effect, the fresh air from
the outside is sucked into the factory, and when passing through the water curtain, the heat will be taken away by the evaporation of the water
to cool the air, so that the temperature in the factory is maintained at 28 ~ 30 °C . It is estimated that it can save TWD 60 million in electricity
bills and reduce carbon emissions by 4, 810 tons. Not only does it save 92% of electricity for air-conditioning, but it also gets the highest mark

of diamond-level green buildings transformed from old buildings.

The indoor temp. is 4~7(°C) lower than the outdoor temp.

Inside Outside Comparison
Temperature (°C) 35.5 29.1 1l 6.4
Humidity (RH%) 71 85 14
Water Exhaust
curtain l fan

Hot air
flows out

Cool ai
ﬂ(c))\cz)vsailnr >>

Air is cooled down by water evaporation

35m 35m

Increases the relative
humidity in the plant by
spraying air.

- The principle of the heat

of vaporization generated
by the change of water from
liquid to gas.

- Apply negative pressure
ventilation to exhaust hot air.

-1 gram of water vapor can

absorb 539 calories/gram of
calorific value.

—=ha

Save 1. 65 million
kWh of electricity
every month

Save TWD 5 million
every month

X,
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Smart industrial technology

y

Automatic weighing system

X

&

Waste heat recovery system

i

I Smart FactoryUsing smart technology to improve production efficiency

Compared with Industry 3. 0 (automation), when promoting
Industry 4. 0, the most basic thing is to use 10T to combine
technologies such as Al, big data, cloud computing, edge
computing, etc. After capturing the relevant data of production
machines through 10T, perform calculation and analysis, , and
quickly respond to managers with the results. We cooperate
with the Industrial Technology Research Institute to jointly
develop an energy management system, and use a visual
management method to compile the entire plant into a smart grid
for management, monitor the power consumption of equipment
in each plant, and avoid exceeding the contracted capacity of
electricity consumption.

The dyeing and finishing factory has introduced an automatic
weighing system through Industry 4. 0. In the past, dyeing a
piece of fabric was not only time-consuming, energy-consuming,
but also labor-intensive. However, through the automatic
weighing system, in addition to intelligently dyeing the fabric, it
also helps to control dyes and auxiliaries, , not only reducing the
demand for manpower, but also improving the color matching
rate of the fabric, and reducing the probability of defective
products, which is the best display for saving energy and
resource consumption.

Using the principle of cold and heat exchange, it increases the
usage counts of waste heat recovery from dyeing and finishing
plant wastewater. It not only reduces the environmental sultry
problem caused by waste hot water, but also reduces the
electricity consumption of the cooling motor of the wastewater
treatment plant.

i3



| Sustainability Project 3. 030% energy saving in the next 3 years

In September 2020, Everest launched the Sustainability plan 3. 0, Hiring Mr. Max Chao from JGREAT-SAVE TECHNOLOGY CO.,
LTD. as a consultant. Starting from the dyeing and finishing plant of the Taiwan factory, energy saving, rectification and improvement. After
that, it was gradually extended to the whole factory in Taiwan. The goal is to save 30% of energy in three years. In addition, the responsible
supervisors of each factory are recommended by consultants to conduct training, and formulate energy-saving plans according to what they
have learned. Here are the plans to start in 2021.

VAN

EVEREST
ESG Report

0.1 Editor’s Words
0.2 Message From

The President
_ Expecte_d power Joule amount Reduced amount o_f

0.3 Message From Program Practice savings (GJ/month) greenhouse gas emissions

The General (kWh/month) (mt CO.e/ H)

Manager
0.4 Sustainability Dyeing machine cooling - Control the temperature down by 10 ~ 20°C 515, 596. 7 1,856.1 179.4

And

P Boiler economizer waste heat | - The economizer is changed to cold water to cool down, increase the

JREiohts crangedo , 306, 902. 8 1,104.9 106. 8
0.5 Glory And recovery heat exchange efficiency and increase the preheating water

Affirmation . .

ST . - Steam valves, steam pipes, heat exchangers, condenser pipes and hot

0.6 Sustainability Steam Line Valve keep warm . 82, 863. 8 298. 3 28.8

Topic water pipes
b \?\zmmumcate Circulating wind speed of - Rationalized reduction of the circulating air volume of the setting 3 652, 6 13.1 19

B oo setting machine is lowered machine T ' '
0.8 Major Issues .

. - Repair old heat recovery system
Management Heat Recovery System Repair 598, 460. 4 2,154.5 208. 3
Policy - Purchase of new 20 cmh heat exchanger system
- Replace quick couplings with fixed couplings to reduce leakage
Compressed Alr Fitting -D . 'y it ressure . : 670, 404. 8 2,413.5 341.2
1 Overview OF e — ecrease system pressure_ _ _ _ , . , 413. .
Everest - Increase the frequency of inspections and quickly repair leaks
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All dyeing machines cover with heat insulation.

Automatic quality inspection and packaging equipment
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I [Anti-epidemic technology] In response to the growth of the epidemic against the trend,
we have invested in the development of a new field: medical-grade fabrics.

Covid-19 outbreak spreads globally causes “protective clothing” becoming the key supply for the frontline medical staff. Everest combines
the advantages of the research and the global layout, to develop high-performance medical protective clothing. Take advantage of self-owned
fabrics and lamination technology, develop “reusable” and “disposable” protective clothing according to market demand. Among them, the
waterproof and moisture-permeable technology can develop fabrics that meet the P3 level. Combined with our garment production line, we
firstly develop isolation clothing that is generally applicable to the P1 level (it needs to pass both hydrostatic pressure and impact penetration
tests) and then adjust the waterstop based on the experience of making functional fabrics to develop P3 level protective clothing which need to
pass ten tests, including water pressure resistance, breathability and comfort, taking into account the impermeability of viruses and blood, etc.
In the future, in addition to continuing to seize the sportswear fabric market, it can also develop towards medical-grade fabrics.

The champion of the mask competition Everest s mask was rated as the first by the American media.

Masks have become a necessity for going out. In 2020, the Wall Street Journal held the

“Mask Olympic Competition” , and comprehensively evaluate 50 masks in terms of style,
breathability, fit and material., In the end, the American company Wayre won, and its masks
were designed and manufactured by Everest. k
The main features are that wearing this mask will not fog up, it is washable and Wall Street ]ourna

environmentally friendly, and the mask is folded and opened to form a space, allowing the
wearer to comfortably prevent epidemics.

Mask Olympics
First place

LAYER 3 LAYER 5
nano - microporous film tightly woven, soft polyester

-

LAYER 4
I polypropylene PP filter

LAYER 2
polypropylene PP filter

LAYER 1
water resistant




M Mask National Team Integrate mask production technology and
equipment to assist allies in epidemic prevention

EVEREST
ESG Report Everest invested TWD 120 million to build a new positive pressure clean room TWD 120 millio
medical equipment production room that complies with 1SO 13485 and national GMP
clean room standards, and conducts research and development and production of

0.1 Editor’s Words personal protective equipment. We obtained the license of “Manufacturing Medical j
0.2 Message From Equipment Manufacturer” and “Selling Pharmaceutical Merchant” for masks. We

i csident purchased related R&D and mass production equipment, integrated mask
e production technology and equipment, and exported it to Thailand factory,

Manager US factory, Ethiopia factory and Haiti factory to assist AIA in epidemic
0.4 Sustainabilit revention, with a derivative output value of TWD 190 million. 11:

i i . TWD 190 millio

Highlights 3 1 1 1 ¢
. Key technologies and new factories erivative value

Affirmation x e
0.6 Sustainability ‘ _ . : MY

Topic R &/D Talentik ctain PU synthesis and microporous membrane k Manléf:\;:itclérllirlger:rsl:dlcal
0.7 \C/:\Z{Emunlcate Core Technology forming technology development

. . fd - Development of _
B oior lssues i Heterogeneous Multilayer

Management Fabric Composite

Policy e

S Technolo
A 2

O A Personal Protective Textile Eea/iﬂsaevc\lﬁ;%f;gs ?g;j
Technology Established : S
Everest 9y isolation gowns and

2 Corporate q protective clothing

Governance * The isolation gown passed | = = R [
3 Greha the first-level test and P T REERTTE
; - 3 ? Positive pressure clean room medical Pharmacist selling Ministry of Health and Welfare
Commitment Obta}ned the_ﬁrSt_ level & equipment production field license Medical Device License
medical device license from
! Eg}g%‘f the Ministry of health and Welfare
Development * The performance of protective clothing (p2 and p3) conforms to cns 14798, ammi
pb70 test standards
5 Social il : - g ;
Sustainability Positive Pressure Clean Room : BquIa prp(rjluctl_on pllant for [I)ersonal protective equipment and
And Care Medical Equipment Production Space comp y Wl-t nationa GMPp ean _room §tandards ; p
6 Appendix — Obtained the licenses of “manufacturing medical equipment manufacturer” and “selling o

- Lo pharmaceutical merchant” for masks
\! - - -
Protective clothing meets national standards
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I Approaches to Sustainable Development Goals

Marine ecology

remanufacturing

sustainable Sustainable Development Subgoal Objective Summary Everest’s actions 2021 Annual Performance
spindle Goals
. 4,455, 123 metric tons of purified
SDG 6. 3 Reduce water pollution Wastewater treatment Wastewater
SDG 6 .
h The total recovery rate of water used in
UL Freshwater recovery and Water recycling Taiwan plants is 42. 42%
SDG 6. 4 . .
improved water efficiency
Reclaimed water reuse 681, 445 metric tons of reclaimed water
Energy Reduction and Energy Management and . .
SDG 7.2 Construction of Renewable Promotion of Renewable \I?v?tlr:daatggﬁ (r: ap Oggﬁr %efnlegitéoggzw m
Energy Energy pacity ’
SDG 7 .
Ao G '5I'(e)>(|]wan plant energy use reduced by 12.
SDG 7.3 Improve energy efficiency grgi';tmEnergy Management
Y 19% reduction in energy usage per
kilogram of product in Taiwan factory
SIDIEY ; Innovative product design and . Obtained the Green Factory and Green
Industry, Innovation | SDG 9. 4 construction Build a green factory Building Labels
and Infrastructure g
Surroundings
Water caltrop shell carbon Actual sintered water caltrop shell carbon
textiles 3tons
SDG 12 SDG 12.5 Reduce waste generation
Responsible Low carbon green brick 'IT'CssaéesG\ﬁluomo(e) of green bricks was
Consumption and ' '
Rlediet el Local procurement and
SDG 12.7 procurement of environmentally Green Procurement Policy P;(r)r(]:urement of 4, 857, 321kg of recycle
friendly raw materials y
SDG 13 . Green Factory Natural .
Climate action SDG 13.1 Reduce greenhouse gas emissions Negative Pressure Design Reduce carbon emissions by 4, 810 tons
Reduce CO2 emissions by 79%
SIDEH SDG 14.1 Recycling marine debris for Ever Tide series recycle fabric

Fabrics made from marine debris at
Taipei Fashion Week
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sustainable

Sustainable Development

spindle Goals Subgoal Objective Summary Everest’s actions 2021 Annual Performance
i i 0,
Build a smart factory and Production yield up to 90%
SDG 8 improve production efficiency Save more than TWD 20 million
D
Employment and SDG 8.2 Technology upgrade TWD 227, 634, 000 in innovation
Economic Growth .
Innovative research and research and development
development
56 patents passed
Governance SDG 12
Responsible . . Launched recycle products -
Consumption and SDG12. 2 Provide sustainable products “Recycle Series” Sales amounted to TWD 230 million
Production
SDG 16 Establish a code of ethics and - -
Peace and justice SDG 16.5 Anti-corruption conduct education and training ms troiial ; nudn:et:ﬁir sztfgg;glps\::: |1n 667
system on integrity gnty g '
SDG 3 . -
Health and SDG3.7 Provide employee babysitting Provide parental leave 100% remain in office rate for babysitting
: related measures
Wellbeing
- - S Open ecological industrial park
ﬁrl?aﬁitm education SDG 4.7 fg;ve'ﬂ\e,isrzﬁgﬁfle education in visit, open natural fruit and A total of 280 visitors
vegetable education farm visit
Society
; . . Foreign employees account for 31% of
ggﬁjclgine uality SDG 10. 3 reduce inequality fzoerreoi fr?ire]olllgyel;t)sr hiring the total number of employees in the
q g pioy Taiwan factory
Integrating technology and -
SDG17.1 Provide international support equipment to assist AIA in an?IrI'i\(l)?]uve output value of TWD 190
SDG 17 epidemic prevention
Global partner
SDG 17.17 | Provide financial resources Participate in charity and social | Invested TWD 1, 697, 953 in social

welfare

welfare
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| Everest s sustainable
development

In response to global warming, protecting
the planet s resources has become a major
subject of corporate social responsibility.
Thus, Everest implements the Everest
Sustainability Model (ESM) that is based on
7R Discipline (Rethink, Redesign, Reduce,
Reuse, Repair, Recycle, Recovery) and
emphasizes balanced developments among
economy, society, and environment. Everest
has developed a strategic action plan titled

Energy saving, Care for the Environment
and our Earth . In order to meet the
highest environmental, health, and safety
requirements, Everest has been certified by
the most recognized standard -the bluesign
-in April 2008 and became one of its system
partners to transfer its experience and to
ensure the healthy and nontoxic production
from every aspect in the production process.

In the future, Everest will insist on green
innovation to increase resource production
ability (Less is More), and continually
accumulate our green competitiveness. Zero
Emission in our three factories is the final
goal of Everest and our vision is to turn
Everest into an eco-enterprise.

7R Discipline

S 3

Rethink

Sustainability®

@07 Communication with STAKEHOLDERS

@&

Redesign

E CONOMY

Eco Design
Blue Process
Green Product

Cradle to Cradle

(Waste = Food)

5

Recycle

S OCIETY

Integrity

Justice

Charity

Protect
Human Rights

Value-sharing
Enterprise

Recovery

G ENVIRONMENT

Ecology

Eco-Enterprise

DG

Reduce
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I ESG Global Promotion Organization

In the ESG global promotion organization, the chairman is Roger Yeh, the general manager of Everest, the vice chairman is Winston Hsiang
and the vice president Ted Hung, and the associate manager Frank Lin is appointed as the sustainability president. There are four groups under
it, namely Environmental Protection (E), Social Responsibility (S), Corporate Governance (G), Overseas Factory Group., The environmental
protection team is led by Vice President Ted Hung and is responsible for issues such as pollution and waste, climate change, environmental
opportunities and natural resources. ; The Social Responsibility Team, led by Vice President Winston Hsiang, is responsible for stakeholder
veto power, human resources, product responsibility and social opportunities. The Corporate Governance Team is led by associate manager
Jerry Hung, and is responsible for issues related to corporate governance and corporate behavior; overseas factories are under the responsibility
of the Deputy General Managers of each factory.

Structure of ESG Global Promotion Chairman ©M Roger Yeh
Organization |
NPINAT: .
. . Winston Hsiang
Vice Chairman ., TR e
¢ Taiwan *" Richard Tseng
A.V.P. s = anager F
M Bryan Huang Executive Secretary CSO Frank Lin Shanghai * ™" Shi Hao
—‘ ) ) Thailand "% Tom Lin
> Executive Director

US-NC *Y* Jason Tien
Ethiopia ™" Stanley Chen

Soar Wu J

Executive Secretary

Jack Wu Tkt
Haiti """ Lulu Yu
Environment S Social G Governance Head of overseas factory
Y% Ted Hung * Winston Hsiang AVP Jerry Hung  V.P. of each overseas factory

Pollution & Waste Stakeholder Opposition Corporate Governance

Climate Change Human Capital Corporate Behavior

Environmental Opportunities Product Liability

Natural Capital Social Opportunities
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I Corporate Social Responsibility Policy

Everest is a textile company with vertical-integration in Taiwan. Everest is a leading global textile company that provides
advanced technology and manufacturing services for customers’ individual needs. Our mission is to contribute the society
and benefit the world by “Innovation” and “Sustainability”. With the concept of “Cradle-to-Cradle”, we continuously focus
on Design for Environment (DfE) and take the environmental impact in every stage of the product life cycle into its design
considerations. We are committed to protect employees’ human rights and improve workplace safety. We hope that everyone
inside and outside of Everest can understand our efforts and commitments in CSR and sustainable growth so as to achieve the
greatest goal of Eco-enterprise.

Economy

Sustainability®

Health &
Safety

Y

Environment
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Responding to the UN Global Compact

The 10 universal principles formulated by the United Nations Global Coalition for corporate operating strategies and policies include
human rights, labor, environmental protection, and anti-corruption. Principles such as “enterprises should ensure that they do not involve
human rights violations”, “eliminate employment and occupational discrimination”, “encourage the development and promotion of

environmentally friendly technologies”, “oppose all forms of corruption™, etc. Everest responds to the United Nations Global Covenant and
will continue to pay attention to global ESG trends and promote relevant actions.

To achieve these goals, Everest is committed to continually improving the following:

- COMMUNICATION - ENVIRONMENT
Everest is committed to expanding corporate social Everest adopts ecological engineering of “Green Building” to build “Everest Eco-
responsibility to all operating levels. We share with our Industrial Park” and “Everest Natural Agriculture Educational Farm”. Keeping
business partners the relevant knowledge to leave behind a the artificial wetlands and growing plants, the park and farm create biodiversity to
better future. attract birds and butterflies.

- SOCIETY

Everest is committed to complying with ESH legal Everest has specified in its long-term operation guidelines that the company will
requirements. Executing “Plan-Do-Check-Action” (PDCA) make every effort to give back to the society. In addition to focus on its business
continuous efforts to implement international state-of-the-art growth, Everest participates in various social and public welfare activities.
practices.

- LABOR " - ECONOMY
Everest is committed to building safe and healthy environments With the concept of “Cradle-to-Cradle”, we continuously focus on Design for
where workers are treated with respect and dignity. We create Environment (DfE) and take the environmental impact in every stage of product
an open-style management system designed to keep all lines life cycle into its design considerations.
of communication open. In addition, we give jobs to disabled - Production: implementing 5S management and developing a series of
people and provide a natural lifestyle training to all employees. continuously improving process for cleaner production.

Procurement: promoting green supply chain management and reducing carbon
footprint under local procurement.

- HEALTH AND SAFETY - Sales: we strive to change customer procurement habits and introduce green

products to be part of their success over the long term.
Everest is committed to strengthening energy saving,

environmental protection, recycling and a “zero incidents”
goal. We strictly monitor every stage of the production
process so as to prevent occupational injury and illness from
happening.
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B

I Analysis of the major topics

This report determines the major sustainability topics through the five steps outlined below.

Identify stakeholders

Everest adopts the five major principles in AA 1000 stakeholder engagement standards (AA 1000 SES 2015). According
to the authority, the managers conduct identification procedures and give importance scores to several stakeholders

and then identify five categories of everest’s important stakeholders: employees, customers, shareholders, suppliers/
contractors, governments/competent authorities.

Sustainability topic summary

The data collection and topic selection are based on the GRI standard published by the Global Reporting Initiative (GRI)
and the suggestion revised by the stakeholders. 33 topics are summarized for sustainability-related topics.

Topics analysis

The major topics were analyzed by the surveys that were revised by the stakeholders and managers in Everest. This
year, the results of the questionnaires on topics of concern to stakeholders are as follows, and 13 copies of the impact
questionnaire (to be answered by supervisors above the deputy manager level) were recovered.

Sorting of major topics

According to the result of the surveys and the internal discussions, seven topics were found to be major topics. Those
topics are summarized into five management policies for disclosure.

Review and discussion

After the sorting of the major topics, response chapters, and boundary analysis, Everest will continue to strengthen
management and disclose relevant information in the corporate social responsibility report in the future.
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I Stakeholder Questionnaire Results

I Ranking of major themes in 2021

Coping with climate

Staetoders | Questionlre | The pumber of vl
Employees 99 93
Customers 25 23

Shareholders 9 9

Suppliers/ Contractors 95 84

Governments/ 5 5

Competent Authorities
Financial institutions 9 8
Total 242 221

1. Invalid questionnaires refer to questionnaires in which all issues are of the same
importance or where no stakeholder category is filled in

| Theme selection

Everest ESG editorial team refers to GRI guidelines, industry
information, international trends, etc., and discusses with the
company’s senior executives, and selects 7 ESG three aspects
each, with a total of 21 themes

Environment Social Governance

Low carbon/renewable Customer relationship

Green Procurement

1 | Operational performance | 8 Circular Economy 15
change
Environmental protection . . .
Low carbon/renewable . Participate in social
2 . 9 and sustainable 16
energy transition welfare
development
3 Integrity management | 10 Create a happy workplace | 17 | Labor rights protection
Workplace Health and
4 Risk Management 11 a 18 Response to Covid-19
Safety
- Supply chain Information securi
5 Talent Sustainability 12 PPy 19 v
management management
6 | Innovative green products | 13 Pollution prevention 20 Green procurement
Customer relationshi Industry-university-
7 P14 Law to follow 21 Y y

management research cooperation

4 Employee
Care And
Development

5 Social

Sustainability
And Care
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energy transition management
Coping with climate Participate in social Supply chain
change welfare management

Circular economy

Talent Sustainability

Operational performance

Environmental protection
and sustainable
development

Workplace Health and
Safety

Risk Management

Response to Covid-19

Labor rights protection

Integrity management

Pollution prevention

Industry-University-
Research Cooperation

Legal compliance

Innovative green products

Create a happy workplace

Information Security
Management

I Major themes distribution map

SUOISIO9Pp ¥R SjUdWSSasse

Sa

e
;N o

Low carbon/renewable
.. . energy transition
Participate in  Create a happy .
social welfare  workplace o Risk Management
o g o o Tallent Su%tamablhty
. : Customer relationshi “Operational
Coping with _anagement ? grformance
Labor rights climate change o i p
o(T.aw to follow Innovative green products

protection o Integrity management

N
w

management
=]
a

= N
B =

JOp[OYaeIS UO dUdN[U]

Information security Pollution
prevention

=]

Green Response to
procurement Covid-19

o Workplace Health and Safety

o Circular Economy

Supply chain management

Environmental protection
and sustainable development

1N o Industry-universityresearch
cooperation
1.3
1.5 2.0 2ol> 3.0 Do 4.0

Significance of economic, environmental, & social impacts
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| The communication channels with stakeholders

Stakeholder

Focus on topics

Corresponding chapter

Communication channels

Communication

Employees

frequency
Low carbon/renewable 3.1 Energy and Greenhouse Gas - New employees’ training Once
energy transition Management - Human resources suggestion box Irregular
2 - Trade union Irregular

Customer relationship

. 6 Customer Relationship

- Labour conference

Once per Quarter

Participate in social welfare

[$2]

. Social Sustainability and Care

with authorities

- Csr attention questionnaire

management Management )
- Shareholders’ meeting Once per year
Create a happy workplace 4. Employee care and development | ~ Monthly meeting Once per month
- Csr attention questionnaire Once per year
Customer relationship 2. 6 Customer Relationship - Tel/email Immediately
management Management - Supplier social responsibility and Periodical
Suppliers/ Low carbon/renewable 3. Green Commitment environme_:ntal assessmgnt form _
Contractors energy transition . : Const'ructlon' safety notice Eac.h cF)nstructlon
- Supplier social assessment Periodical
Talent Sustainability 4. Employee care and development | . Unified purchase bidding Periodical
Low carbon/renewable 3.1 Energy and Greenhouse Gas - Business visits and exchange meetings | Irregular
energy transition Management * Regular updates on official website Irregular
Customers | Coping with climate change | 2.4 Risk Management products and services
- Customer satisfaction survey Once per year
. 1. 4 Innovative Research and . -mai
Circular Economy Telle mall_ _ _ Irregular
Development - Csr attention questionnaire Once per year
Low carbon/renewable . - Official li Irregular
.. 3. Green Commitment O o C.OrreSpondence’ public g
energy transition information
Governments/ Coping with climate change 2. 4 Risk Management : Governmen_t agencies come to the Irregular
Competent factory for inspection
Authorities - Maintain good interactive relationships | Irregular

Once per year

Shareholders

Operational performance

[EnN

. 6 Operational Overview

Customer relationship
management

N

. 6 Customer Relationship

Management

Low carbon/renewable
energy transition

w

. Green Commitment

- Shareholders’ meeting: prepare annual

report as required

- Regularly release operating overview

information

- Corporate briefing
- Official website has an investor zone
- Set up shareholder contact window and

mailbox

- Contacts for spokespersons and

corporate shareholders

- Review credit information by bank
- In-house monthly publication
- CSR attention questionnaire

Once per year
Once per month
Once per year
Irregular
Irregular
Irregular
Irregular

Once per month
Once per year

Financial
institution

Participate in social welfare

[$2]

. Social Sustainability and Care

Low carbon/renewable
energy transition

w

. 1 Energy and Greenhouse Gas

Management

Talent sustainability

. Employee care and development

- Tel/email
- Business frequent visits to exchange

meetings

- Credit work

Immediate
Irregular

1~3 years (when the
contract is renewed)

Contact Us:

Official website:

http://www.everest.com.tw/
index_ch.aspx

Investors:
tnan.lu@everest.com.tw

Customer:
sales@everest.com.tw

Labor:
everesthr@everest.com.tw

Environment and safety:
yuzhong.tsai@everest.com.tw

R
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I Major Subject Areas and Boundaries

Oriented Management policy GRI Standards Themes Topic Boundaries S Page
chapter number
. . . Entities included in 1. Overview of
Operational performance GRI 201 Direct economic value . 38
consolidated statements Everest
Governance . .
) GRI 205 Anti-corruption Everest Textile Co., Ltd./ | 2.2 Integrity
Integrity management 71
GRI 206 Anti-competitive Customer management
o ) 1.4 Innovative
) ) Entities included in
Innovative green products | GRI 301 Materials . research and 52
consolidated statements devel
Environment evelopment
Low carbon/renewable GRI 302 Energy Everest Textile Co., Ltd./ 3. Green -
energy transition GRI 305 Emission Supplier/Customer Commitment
GRI 401 labor relations
GRI 402 labor/Management relationship Entities included in 4. Employee
Talent Sustainability lidated stat . Care and 110
i consolidated statements
GRI 403 Occupational Safety and Health Development
GRI 404 Training and education
Society
) ) GRI 416 Customer Health and Safety . 2.6 Customer
Customer relationship Everest Textile Co., Ltd. / ] )
. Cust relationship 85
managemen i ustomer
g GRI 418 Customer Privacy management
. . . Entities included in 2.4 Risk
Risk Management GRI 102-15 Key Impacts, Risks and Opportunities . 75
consolidated statements Management
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1 ESG short, medium and long term goals

products

. Management Set goals Performance . Set goals Set goals
Oriented policy Performance goals in 2021 in 2021 Achievement in 2023 in 2025
Low carbon green brick sales increase | > 2 million TWD | 2.6 million TWD v 3 million TWD 4 million TWD
Proportion of domestic purchase
90% 90% v 90% 90%
amount
Maintain the Maintain the Maintain the Maintain the
Innovative - - - -
o o validity of the validity of the validity of the validity of the
green products | Maintain the validity of the low-
o ) low-carbon low-carbon \/ low-carbon low-carbon
carbon building materials label . . o . . . - .
building materials | building materials building materials | building materials
label label label label
Increased sales of products related to o o o o
) >1 billion TWD | 1. 37 billion TWD \/ 2 billion TWD 5 billion TWD
. recycled materials
Environment
Increase in total recycling of L L . L
. . >2 million kg 2. 11 million kg v 3 million kg 4 million kg
packaging materials
Energy Intensity Reduction of Taiwan
o Y . 10% 12. 5% v 30% 50%
Low carb/ Plants (from baseline year 2000)
Renewable | Greenhouse gas emission reduction
energy per kilogram of product in Taiwan 10% 19% v 30% 70%
transition factory (from baseline year 2000)
The total water recovery rate of the
Taiwan plant has increased (from >40% 42.42% v 60% 80%
baseline year 2000)
Operating income growth rate 30% 36% v 170% 380%
Governance | Performance
Increase the number of developed
3000 types >3000 types v 3000 types 3000 types
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. Management Set goals Performance . Set goals Set goals
Oriented policy Performance goals in 2021 in 2021 Achievement in 2023 in 2025
Supplier Social Responsibilit
PPIe P Y 100% 100% v 100% 100%
Guidelines Statement Recovery Rate
Integrity The total number of participants in
Governance . . . o >1000 1, 667 \/ >1000 >1000
management | integrity and ethics training
Total hours of integrity and ethics
. >100 hours 125. 5 hours v >100 hours >100 hours
training
Annual regular inspection of
. . 260 pcs 260 pcs v 260 pcs 260 pcs
hazardous machinery and equipment
Number of contractors’ work safety ) ) ) )
. L >300 pieces 328 pieces v 300 pieces 300 pieces
permit applications
Talent -
Sustainability Reduce the average workplace injury <05 165 0 0
rate
Number of participants in safety,
health and health promotion education >70 78 v 70 70
and training
Customer Customer Satisfaction Score >3 Scores 3. 46 Scores v 4 Scores 4 Scores
i relationshi —
Society onship Maintain O cases related to customer ) ) ) )
management . o 0 piece 0 piece v 0 piece 0 piece
privacy violation or data leakage
Identifying entit
fy g_ . y Complete the Regular Regular
and transition ) ) ] ) ) ) ) ) )
. . identification of identification of identification of
TCFD frame risks with . v . .
transformation transition and transition and
reference to the ) ] ] ] ] ]
and physical risks physical risks physical risks
Risk TCFD framework
Management . . . . . . . . . . .
Information Security Maintenance hacking: 0 time hacking: 0 time v hacking: 0 time hacking: 0 time
o o Maintain the Maintain the Maintain the Maintain the
Maintain the validity of ISO . . . .
] ) validity of ISO validity of ISO \/ validity of ISO validity of ISO
certification ) . . ) ) . . )
certification certification certification certification
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@08 Major Issues Management Policy

* Operational performance

b

Major reasons
and management purposes

Economic performance is one of
the important factors to support the
sustainable operation of enterprises.
If its economic performance is not
good, a company may face threats
to its continuous operation in the
future.

Therefore, Everest Textile
Co., Ltd. continues to carry out
product research and development
and promote high-tech smart
manufacturing, and quickly
dispatched production areas and
production capacity in response to
the epidemic to facilitate the pursuit
of economic performance growth in
a stable manner.

Our policy

Combining fashion trends and cooperating with brand customers to develop,
Everest Textile Co., Ltd. continues to provide multi-functional, sustainable and
environmentally friendly fabrics and garments and other related innovative
products and integrated services.

Facing the impact of climate change and net zero carbon emissions, Everest
Textile Co., Ltd. introduced solar power generation in Taiwan, Shanghai and
Thailand factories, and increased the use of environmentally friendly and
sustainable raw materials and circular economy processes to achieve net zero
carbon emissions standards. In 2022, green products will be expanded, providing
both protective functions and fashionable designs from fabric to ready-to-wear,
injecting new growth momentum into the six factories around the world.

Our commitment

Create shared value with stakeholders, and build a sustainable and conscious
enterprise that creates “win-winw-ins” with employees, customers, suppliers,
shareholders, society and the environment.

Future goals

Invest 3% -4% of turnover in R&D and innovation every year
Increase the number of textile patents every year ,»

Resources and Management Mechanisms

The Board of Directors regularly supervises the operation of the company
The Accounting Office assists in handling financial related management

Adopting the global operations management system (EV-GLM) to expand
the blueprint and develop the market

Results in 2021

10 billion TWD

Consolidated revenue

growing 36%

From baseline year 2000

0.39 TWD

Earnings per share after tax

3 billion TWD

The capital increase is completed

Grievance Mechanism

Investor relations:
tnan.lu@everest.com.tw

Business or product related:

sales@everest.com.tw
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' Integrity management

b _

Major reasons
and management purposes

Establish a good
corporate governance
system, implement various
ethical policies and risk
control mechanisms with
suppliers, customers and
related stakeholders, and
maintain an important
cornerstone of the
company’s sustainable
operation and value
creation.

Our policy

We abide by various specifications, and implement quality
management, so as to give customers the best quality products.

Our commitment

The Values of Everest Textile Co., Ltd.:
To others - integrity, altruism, gratitude;
To yourself - be kind (sincere),
upward (strive for improvement every day, and
make efforts that will not lose to anyone),
move forward (not afraid of setbacks, move forward
courageously)

Future goals

- Ensure that every year the recycling rate of the supplier’s
social responsibility code statement is 100%

More than 1, 000 people are trained in integrity and ethics
every year

P
[

Resources and Management Mechanisms

Daily morning meeting and slogan &"
- Weekly quality review meeting

Results in 2021

Recovery rate

100%

Supplier Social Responsibility
Guidelines Statement

- 1,667
The total number of
participants in integrity
and ethics training

Tripled

Integrity training for
new employees

125.5 hours

Total hours of
integrity and
ethics training

Grievance Mechanism

Business or product related:
sales@everest.com.tw

Official website:

http://www.everest.com.tw/
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Q

ALY

L

Major reasons
and management purposes

Products are the lifeblood
of a company and must be
constantly innovated. In
recent years, the awareness
of environmental friendliness
such as circular economy
and net zero emissions has
risen.

Therefore, the innovative
development of low-carbon
and non-toxic green products
will be one of the important
indicators for the sustainable
operation of enterprises.

" Innovative green products

Our policy

Combined with the circular economy concept of multi-industry
cooperation, we will search the materials with special functions
from the waste, and continue to research and develop unique low-
carbon and non-toxic products that meet customer requirements.

Our commitment

We do not use chemicals that are harmful to the human body
or the environment, and continuously monitor the safety of fabrics
to ensure the safety of garment.

Future goals

 Biodegradable pu film was developed and commercialized
- Commercialization of high-visibility doped dye yarn
- Promote tide recycled polyester and its related products

Resources and Management Mechanisms i

- Everest set up a special R&D department, Everest Technology
Research Center, which can innovate new green products
independently.

- The Taiwan factory is a textile factory, which can integrate
resources to design and develop new green products from the
initial yarn

- Cooperation with textile technology research institute and
industrial technology research institute for many years

Results in 2021

2.6 million TWD

Low-carbon environmental
protection brick sales

90%

Proportion of domestic
purchase amount

LCBA Low-Carbon
Building Materials
Mark Certification

Prefer bluesign ©
certified products

1.37 billion TWD
Sales of Recycled

Materials Related Products

Adopt GRS certification
Environmentally friendly
yarn raw materials

Grievance Mechanism

Official website:
http://www.everest.com.tw/

Direct contact:

everest technology research
institute or r&d department
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' Low carbon/renewable energy transition

b,
Major reasons
and management purposes

Climate change may cause
impacts on company operations,
and at the same time, it is
necessary to comply with
relevant regulations in response
to greenhouse gas emissions.

Therefore, it is expected
to reduce non-methane total
hydrocarbon (VOC) pollutants,
achieve energy security and
green economy, and promote
environmental sustainability
and social equity.

Our policy

Strengthen pollution prevention and operation safety
management, and continue to improve to achieve environmental
safety and health performance goals.

f

Our commitment

Implement process waste reduction, waste sorting and recycling,
energy saving and operation safety management, implement energy
control, promote the use of renewable energy, formulate energy-
saving plan guidelines for efficient use of energy, and formulate
energy-saving management and examination mechanisms.

Regularly review the efficacy of implementation, and achieve
environmental, safety and health performance targets by strengthening
pollution prevention and operational safety management.

Through education and promotion of the concept of energy
saving, all staff will uphold the “environmental safety and health
policy” and follow the “environmental and occupational safety and
health system” to achieve their tasks.

Future goals

- Reduce the concentration of non-methane total hydrocarbons
(voc) pollutants below 50ppm
- Save electricity:
(1) electricity decrease 7%
(3) line availability: >90%
- Reduce steam energy consumption:
(1) steam unit consumption: steam water coal = more than 8 tons
(2) coal consumption < 1, 900 t/month

(2) electricity bill decrease 10%

Resources and Management Mechanisms

- According to the internal management
review mechanism of each 1SO system,
the progress and efficacy of improvement

are re-evaluated every quarter

- Add air pollution control measures
and local exhaust facilities and other
equipment. The improvement amount is

about 500, 000 TWD .

- Improve process bottlenecks, optimizing

operation, best location for staff,

management improvement is achieved

- Lcba low carbon building materials mark
Thailand plant -“old building
improvement category-diamond” green
building label

- Comply with relevant environmental
safety and health regulations and other
requirements

- Continue to implement esm energy
saving, environmental friendly, love
earth, resource recovery and zero hazard
movement

Results in 2021

2.11 million kg

The total amount
of packaging materials recycled

B Reduce 19%

Taiwan Plant -
Greenhouse Gas Emissions
per Kg of Product

Reduce 12. 5%

Taiwan Plant -
Energy Intensity

42.42%

Taiwan Plant -
Total Recycled Water Rate

Grievance Mechanism

Tel: (06) 578-6215
E-mail: yuzhong.tsai
@everest.com.tw

- Strengthen pollution prevention and
work safety management, continuous
improvement to achieve ehs performance
targets

- Implement an environmental safety and
health management system. Continuous
improvement to improve environmental
safety and health performance.
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Talent Sustainability

Major reasons
and management purposes

Provide benefits,
education policy and good
communication channels,
create an environment
of mutual trust between
employers and employees,
implement “occupational
health and safety”, reduce
potential environmental
and safety and health
hazards, protect the health
and safety of employees.

Our policy

Through the complete human resources regulations, Education
and training systems and communication channels, Enable
employees to contribute to the company’s service in a fair and
just environment.

Provide relevant welfare measures to benefit employees, and
implement “occupational health and safety” and talent cultivation.

Increase employee productivity and make full use of existing
manpower.

To protect the health and safety of employees, and to
continuously improve their functions. v

Our commitment g

Build a stable bridge of communication, and continue to
implement ESM energy saving, environmental friendly, love
earth, resource recovery and zero hazard movement. It is
expected that employees will understand the company profile,
policies and related regulations, to enhance their academic and
professional knowledge. Improve the quality of personnel and
the cultivation of cadres, productivity and quality of work, boost
employee morale. Increase job satisfaction, promote the spirit
of interpersonal relationships and teamwork, strengthen the
company’s sense of identity and centripetal force.

Future goals

- Occupational disaster events: 0
- Occupational diseases caused by high BMI: 0

Resources and Management Mechanisms

- Consultation channels for welfare, labor disputes and other issues

- Quarterly occupational safety committee meetings

- Implemented in accordance with ISO 45001 occupational safety and health management system

- Adjust and revise the company’s rules and regulations and related management norms according to the
amendments to the labor standards law, labor dispute records, and employee complaint records, etc.

- The occupational safety and health committee will evaluate the performance of safety and health
management on a quarterly basis, and conduct improvement and efficacy evaluation.

- Regularly hold monthly company mobilization meetings: announce the company’s operating
conditions to employees to improve employees’ sense of participation

Results in 2021

260 pcs

Annual periodic inspection
of hazardous machinery
and equipment

- 328 pieces

Contractor operation
safety permit application

74 pieces

Improvement of occupational
safety and health inspection
in the factory

78

Number of participants
in safety health promotion
and education

Grievance Mechanism
Grievance line of employees
Suggestion box of employees

Website of everest textile co., Itd:

http://www.everest.com.tw/
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Major reasons
and management purposes

Customers are important
partners of Everest
operations, carry out market
activities for different
customers, provide care,
meet the diverse needs
of customers, improve
customer satisfaction and
loyalty, and create value for
customers

Our policy

Establish a customer classification management mechanism
to classify customers. Adopt different management methods
for different types of customers, maintain good relationship
with customers and increase customer share.

Our commitment

Build long-term, trusting and mutually beneficial
relationships with customers. Provide customers with high-
quality products, excellent service and fair prices. High
satisfaction of both parties and mutual assurance of the
continuation of the existing relationship.

Future goals

- Regular contact with customers to establish good &
interactive relationship

- Build a good reputation and maintain customer loyalty

Resources and Management Mechanisms

- Informatization of enterprise management to record the
basic attributes of customers, such as product and service
preferences and attitudes, needs, contact information,
product purchase records, etc.

- Participate in domestic and foreign exhibitions to increase
product and company awareness

- Talk with brand customers and suppliers to understand
customer needs

- Regularly negotiate with customers, visit customers in
depth, or visit customers

+ Conduct annual customer satisfaction surveys to improve
where customers are not satisfied

- Establish rigorous safeguards to protect customer privacy

Results in 2021

3. 46 points
customer satisfaction
(out of 5)

- O cases

Customer privacy violation
or data leakage, etc.

Grievance Mechanism

Official website:
http://www.everest.com.tw/

Tainan head office
and production base

Telephone: (06) 578 - 2561 L
Address: No. 256, Minghe,
Shanshang Dist., Tainan City, ,
Taiwan (R. O.C.)

Taipei marketing base

Telephone: (02) 2717-1718

Address: 2F, No. 168, Dunhua N. Rd.,
Songshan Dist., Taipei City , ,
Taiwan (R. O. C.)

Email: sales@everest.com.tw
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Risk Management

Our policy

Use SWOT analysis to identify all possible risks, formulate
prevention plans and emergency response procedures,
supplemented by various monitoring systems to turn risks into
opportunities.

-
Our commitment

Major reasons
and management purposes

Usually implement 6S management, prevent the occurrence
of harm caused by improper internal management, and plan in
advance the contingency measures for emergencies caused by
external changes, so as to achieve the sustainable operation of
the enterprise.

During the company’s
operation, many unexpected
events are bound to occur,
especially the challenges
caused by climate change
and Covid-19 in recent
years, which have seriously
affected the company’s
operations. Perfect risk
management can prevent
hazards in advance and
even create new business
opportunities.

Future goals

- Annual greenhouse gas inspections

- Set clear energy saving goals and plans to reduce
greenhouse gas emission intensity

Resources and Management Mechanisms

- Annual I1SO four-in-one management audit

- Id proposal (daily missing or areas for improvement)

- Everest smart environmental safety management system
* 6S management

Results in 2021

TCFED frame

Identifying transition
and physical risks

-Maintain the validity
of ISO certification

Grievance Mechanism

Official website:
http://www.everest.com.tw/

Tainan head office

and production base

Telephone: (06) 578-2561

Address: No. 256, Minghe,
Shanshang Dist., Tainan
Ell
Taiwan (R. O.C.)

Taipei marketing base
Telephone: (02) 2717-1718
Address: 2F, No. 168, Dunhua N.
Rd., Songshan Dist., Taipei
City, , Taiwan (R. O. C.)
Email: sales@everest.com.tw
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0]1 Company Overview

| Company Overview

Everest was founded in 1988, from yarn, weaving/knitting, dyeing
and finishing, post-processing to ready-to-wear, and is an internationally
renowned smart textile factory for innovation and sustainability.
Everest has the advantage of being a vertically integrated factory, from
research and development, raw materials, manufacturing process to
products, with the mission of meeting customer needs, it is committed
to developing textiles that are harmless to humans and ecology and
promoting the concepts of "safe fabrics™ and "dressing healthy™.

Everest's main products are false twisted yarns, which combine
functionality and fashion, and are ecologically innovative fabrics
for sports, outdoor and urban applications. In order to maintain a
leading position in innovation, Everest took the lead in the domestic
textile industry by establishing a national-level R&D center "Everest
Technology Research Center” in 2003, transforming from "physical
textile” to "chemical textile”, and invests 3% - 4% of its annual
turnover in R&D and innovation. Adhering to environmental
friendliness and in line with the sustainable environmental protection
policy of international brands, we use environmentally friendly
materials to develop solutions that are more environmentally friendly,
such as solution dye, collagen yarn, oyster yarn and Recycle Spandex
yarn. We also develop fluorine-free water-repellent fabrics, combined
with smart production, reduce the amount of pharmaceutical usage.

In recent years, extreme weather has become a common pattern
amid global climate change, which has led to a substantial increase
in the demand for composite functional textiles. Everest's long-fiber,
staple-fiber and knitted products provide a differentiated basis for
composite functional products, and use emerging material technologies
through cross-industry integration and innovation. Demonstrate
Everest's strength in high-performance composite textiles.

basic information

project

content

Company Name

Everest Textile Co.,Ltd

Date of establishmen

February 8, 1988

Listing date

April 28, 1995

stock code

1460

Industry category

Textile Industry

Company address

No. 256, Minghe, Shanshang Dist., Tainan City,
Taiwan (R. O.C.)

Chairman

Johnny Shih

Main business

Textured yarn, weaving (plain weaving/knitting),
dyeing and finishing, printing processing, coating
and lamination, ready-to-wear

main products

Processed yarns, finished fabrics, others (preg
fabrics, garments, etc. )

Paid-up capital

TWD 6, 946, 434, 840

number of workers

1,562 (Taiwan factory), 466 (Thailand factory), 619
(Shanghai factory), 133 (US factory)

Shareholder
structure

Shareholding ratio

Foreign institutions Financial

and foreigners 3.24% | institution 0.00%
government
agency 0.00%

personal
49.22%

_e other legal
persons 47.54%
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I Business philosophy

Everest's mission is to "contribute to society and change
the world", with Creating Shared Value (CSV) as its value
proposition, to build a sustainable and conscious enterprise
that creates win-wins for employees, customers, suppliers,
shareholders, society and the environment.

The core values of the enterprise start from kindness and
altruism, based on the four forces of Creativity, Sustainability,
Wisdom and Refinement, and with the "Everester spirit" of
surpassing the limit, challenging oneself, and achieving the
mission must meet the future, make contributions to the world,
achieve Triple surplus of economy, environment and society.

Based on this, Everest is committed to becoming an
ecological leader and a sustainable and conscious enterprise.
Since 2007, the ESM sustainable business model has been
implemented, with a sustainable green footprint, to open up a
new blue ocean for global textiles, and to embrace "integrity"
towards others. "Altruistic” and "Grateful”, combined with the
industry, government, school and R&D resources of the host
country, we look forward to each other's efforts to create a
symbiotic and prosperous textile ecosystem.

Contribute to society and change the world)

with Creating Shared Value )

Reﬁnement)
altruism thanksgivi@ i

Creativity =~ Sustainability =~ Wisdom

To be kind ~ upwards ~ foremost  plainness

| Brand Value

EVERAEK

The Ultimate Innovator®

The Ultimate Innovator represents that Everest is the
ultimate innovator and a forward-looking benchmark
enterprise that can continuously transform and
upgrade. With the brand spirit of "extreme service",
Everest conveys the brand personality of "courage to
challenge, have more than one answer, be optimistic
and enterprising, learn and grow" to all stakeholders.
Green stands for everlasting business, and red stands for
enthusiasm and forging ahead, which symbolizes that
Everest is a leading brand that pursues excellence and
surpasses its peak.

VAN

EVEREST

With the meaning of Mt. Everest, the world's highest
peak, with the peak and outstanding enterprise spirit,
it symbolizes Everest's corporate management attitude
of forging ahead bravely and insisting on striving
to be the first, constantly challenging the limit with
"disruptive innovation”, and continuously upgrading
and transforming. Everesters’ core value is to go
beyond the limit, challenge oneself, and expect the
company to continue to grow. Blue and green represent
environmental protection colors in Europe, America and
Asia, symbolizing Everest's insistence on becoming a
benchmark for ecological enterprises

\"
Rl
5“"

—tid+
H
s B

A4

FverSmile’

EverSmile is a social for-profit business specially §
established for social sustainability in Everest’s
sustainable development strategy. It gives back 1% of the
turnover to Taiwan's disadvantaged and environmental
groups every month, creating a happy economy in
Taiwan. EverSmile is a Garment brand created by
Everest’s high-tech environmental protection fabrics
that supply world-renowned sports, outdoor leisure and
popular fashion brands, and is positioned as a "non-toxic,
environmentally friendly, low-carbon functional Garment
expert"
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1988
O

Everest established

1993
O

Reinvested and
established Everest
Textile Co., Ltd. (Hong
Kong)

2010
<O

- Developed the ultimate

lightweight textile The
lightest and thinnest

5 denier fabric on the
market

- Reconstruction of a

sustainable and innovative
building following the
principles of "green
building" and "appropriate
technology"

1995
o>

Listed on the Central
Market of the Taiwan
Stock Exchange as a
first-class stock

2009
<O

- Thailand factory

obtained bluesign®
technology certification

- Shanghai factory

obtained bluesign®
technology certification

- Everest's medical

products are GMP
certified by the
Department of Health

1996
O

Set up a factory in
Pudong, Shanghai,
China

2008
O

- Taiwan factory

obtained bluesign®
technology certification

- Everest Texile Eco

industrial park (ETEIP)
officially completed

1997
O

Transformed into a major
fabric supplier for high-
performance sports brands
(Nike, Adidas, Puma, etc. )

¢

¢

2007
<O

- Started pushing Everest ESM
- Become a partner of "bluesign

techolgies ag

- Participate in Premiere Vision

.. .
4

1998

Set up a factory in Raburi,
Thailand, and completed

the scale of Everest's three
factories in Taiwan, China and
Thailand

1999

- Passed 1SO-14001
Environmental Management
System Certification

- Acquired Oeko-Tex

standard 100 environmental
label certification

2003

Established "Everest
Technology Research Center",
Develop high-tech original
materials to improve the
competitiveness of Everest's
innovative design products

p v

N
X
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2011 O) |

2021
<O

Everest increased capital
from 5 billion to 6. 9

billion

Established ready-to-wear department and
established its own brand "EverSmile"

The first "Sustainable Management Report" was
issued

2012
O

- Awarded the Ministry of the Interior Green Building
Label "Old Building Improvement Category -Diamond"

- Won the "Cleaner Production Evaluation System
Qualification Certificate", "Taiwan Green Model
Product Award" from the Ministry of Economic Affairs,

- Won the "Energy Conservation Excellence Award" and
"Green Factory Badge"

- Certified as a tourist factory by the Ministry of
Economic Affairs

2020
O

Everest develops reusable
masks and gowns in
response to Covid-19

2019
<O

Everest re-transforms
and develops towards
industrial fabrics

2013
O

- Held the first Everest New Product Release and

Ecological Sustainability Technology Semina

- Passed 21 product carbon footprint verifications

(PAS2050: 2011)

- Completed 101 Annual Greenhouse Gas Reduction

and Inventory (ISO/CNS 14064-1: 2006)

2018
O

Held the 6th 2018 Everest
Self-Organized Exhibition
and Textile Value Chain
Seminar"”, exhibiting more
than 250 eco-friendly
functional apparel in plain
and knitted applications

2017
<O

- Passed the revision of
1SO 14001: 2015

- Passed the revision of
SA 8000: 2014

%

014

Acquired ISO 50001 Energy
Management System
Certification

- Launched the Global Smart

Everest Project and set up the
Wisdom Everest Promotion
Office

015

Environmentally friendly
briquettes obtained the LCBA
low-carbon building materials
label

oF

016
Set up North Carolina yarn
weaving and dyeing garment

factory in North Carolina,
USA

- Set up North Carolina yarn

weaving and dyeing garment
factory in North Carolina,
USA
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]102 Global Layout

Everest launched the vision strategy of "Aim for the Moon 5+5 Global Presence” in 2016, and has the courage to invest in the future,
extending from the existing factories in Taiwan, China and Thailand to the Americas and Africa, adding a vertically integrated yarn dyeing and
processing factory in the United States, ,and make good use of regional discounts in various countries, expand the garment factories, cooperate
with existing brand customers in developed countries in Europe, America and Japan in the short-term for global operations, and in the long-
term can also expand the global emerging economy market, making an early layout for future sustainable operations.

So far, Everest North Carolina gauze dyeing factory, Haiti garment factory, and Ethiopia garment factory have been added, which can provide
Everest's major markets; such as one-stop service for brand customers in North America and Europe, it can also expand to emerging markets and
second Line brand customers, in-depth operation in the local market to expand revenue; in the future, in response to the growth opportunities in the
African and Central and South American markets, we can achieve Local to local, time to market, and a green economy with a low carbon footprint.

Shanghai.
°
shishi /G Tokyo
Hongkong /. Taipei
‘9 +{Tainan
@ Rajaburi Bangkok
Ethiopia
<47 head office. @ fabric factory.

@ Marketing base. @ Garment factory.
@ Global Garment Innovation R&D Center.

North America
Lorena Factory

Taiwan Tainan
Factory.

@@New York

North Carolina

Haiti

China Shanghai
Factory

Ethiopia Awasa
Factory

Haiti Caracol
Factory

Thailand Rajaburi
Factory
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| & SE R, ~

Taiwan

p

factory

address

Main operating/production items £ |

Everest Textile Co., Ltd

No. 256, Minghe, Shanshang Dist.,
Tainan City, ,Taiwan (R. O. C.)

Production, Dyeing and Finishing of Yarn and Weaving

Taipei Branch

2F., No. 168, Dunhua N. Rd., Songshan Dist.,
Taipei City, Taiwan (R.O.C.)

Customer Service and Sales

overseas

factory

address

Main operating/production items

Everest Textile (Shanghai) Co., Ltd.

No. 197 Baisha Road, Xinghuo Development Zone,
Fengxian District, Shanghai

Research, development, dyeing and weaving, post-finishing,
processing and sales of high-simulation chemical fiber and

high-grade fiber fabrics

Everest Textile (Thailand) Co., Ltd.

49 Moo 1, Taladnadwadsoita Rd.,
Ban Muang Subdistrict, Banpong District,
Ratchaburi 70110, Thailand.

OEM, production and sales of various woven fabrics

Everest Textile USA LLC

201 North Tyron Street,
Suite 2000, Charlotte,
NC 28202 Mecklenburg

Yarn and weaving, dyeing and finishing production business

Everest Apparel (Ethiopia) S.C.

SNNP Sidama-Zone Hawasa ind Park S.N 12-13

Garment production business

Everest Apparel (Haiti) S.A.

Caracol Industrial Park, Caracol Road, No. 14,
Caracol, Northeast Department,
HT 2340, Haiti

Garment production business
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I Enterprise Value-Global Logistics Management EV-GLM

In order to continuously create higher value and competitiveness of the company, Everest turns
innovative thinking into practical action, serves customers with a new business model of IDM (Innovation
Design Management) emphasizing innovative fabric design, and successfully transform from a passive fabric
supplier, we have become a multi-integrated service provider with high initiative at this stage, and can directly
communicate and cooperate with Garment brands/distributors.

It is also the business blueprint that Everest is actively preparing and constructing at this stage, developing its
industrial value chain to the downstream garments, and exploiting the advantageous high-value fabrics to open up the
high-value garments market, which is what GIDM (Garment Innovation Design Management) talks about. Innovative
design to build Everest and upgrade Taiwan’s textile industry into a knowledge-intensive manufacturing service industry.

In order to achieve the above strategic goals, two capabilities need to be established: one is innovative design
capability, and the other is global operational research capability. In the organizational process, a global operation

A

-

95% order

x delivery rate

Within 30 days *
Shorten
delivery days

headquarters (which was approved to be established in July 2005) must be established to integrate these two capabilities, and in the information
system, it is necessary to integrate the R&D resources of the three places, and allow customers and suppliers to participate in the textile industry
in advance. Product Data Management (PDM/CPC), and Enterprise Value-Global Logistics Management (EV-GLM) that leverages the benefits
of global layout and integrates the resources of the value chain system. With the operating headquarters of these two forces, Everest’s strategic
goals can be successfully achieved. EV-GLM is a powerful tool for Everest to leverage the benefits of its global layout. It enhances its competitive
advantage by “integrating demand, adjusting supply and demand, global operations, making decisions in Taiwan, real-time supply, and cost-
efficacy”. The expected benefits will shorten the delivery time to 30 days, and improve the on-time delivery rate of orders to more than 95%.

Product Data el
Management  Garment Design Studio 1" %% " Global R&D Center
(PDM/CPC) 1 I

Match the sample

» garment factory

1Alliance order.

[ Global Innovation and Brand Marketing Center

J

A
Provide samples I
\ 4

Enterprise Value-
Global Logistics

N Place a garment order

_ Global Operations Research Center

[Advanced Innovation Team |
~/  Order information

s

Management Factory  Supplier
( EV/GLM ) Global sales ............................... B AR LTI X
Taiwan factory. :: raw material supplier :
Global Sourcing Shanghai factory dye factor ‘
ey Global Shipping Thailand factory
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It integrates the production, sales, R&D
and suppliers of the Taiwan factory, Shanghai
factory, and Thailand factory with the global
sales, production and operation mode, and
uses the power of information technology to
drive 31 upstream and downstream system
manufacturers, and increase the annual
industrial output value of more than 5 billion
TWD. Global innovative design and order
management: use IDM to innovate fabrics,
combine with upstream garment design
studios to design innovative garments,
entrust downstream garment factories to
make samples, and then promote outsourced
design project management and order

management systems to brand customers.

Global procurement
operations

Global price comparison and fast
material supply to achieve advantageous
cost targets

Global sales and
production planning

Integrate taiwan factory, shanghai
factory, thailand factory, flexible
scheduling of production capacity of
the three factories, fast delivery, shorten
delivery time, capacity backup, reduce
inventory

Global distribution
operations

Global inventory control and tracking,
reduce inventory in the global supply
chain, cooperate with brand customers
to grasp the delivery time, and provide
global virtual office order information

Global operations
headquarters operations
performance management

Real-time monitoring of business
information, active notification of
operational alerts, quick decision-making
to create customer value and enhance
competitiveness

New fabric/New design

Garment
design studio

Customer

Advanced
Innovation
Team

Global R & D
Center

|

Global order
Innovation
and Brand  }------
Provide sample Marketing
Pl Center

order
Lt Ll :
<——— | Global Operation
Information

Center

Global sales
Global procurement

Global delivery

Garment sample

Garment

factory

Factory

Shanghai
Taiwan
Thailand

Supplier
Raw material factory
Dye production plant
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l 03 Products And Services

Everest is a vertically integrated textile factory from yarn, weaving, dyeing, and garments. In 2021, 89% of the products produced are
fabric, 8% are yarn and 3% are garments. It is the main supplier of global sports brands: Nike, Decathlon, Lululemon and The North Face,
specializing in the research and development of functional fabrics, such as high-density fabrics, elastic fabrics, waterproof and breathable
fabrics, coated fabrics, Digitally printed fabrics, filament and spun yarn dyed fabrics, etc. With diversified technologies and excellent

functional performance, it responds to changes in market trends.

Due to the reorganization of the global supply chain and the change of production patterns, the company has moved towards a diversified
layout. Everest has a forward-looking vision and a global layout. It has set up cloth factories and garment factories in Asia, America, and
Africa, where Ethiopia and Haiti have zero-tariff advantages, which can quickly and flexibly respond to scheduling production areas and
capacity supply. During the epidemic, it turned the crisis into a turning point, and quickly cut into epidemic prevention products to alleviate
the impact of the decline of ready-to-wear Garment. In addition, our company has a cutting-edge technology research institute, with strong
new product research and development capabilities. The four core competencies of innovation, wisdom, sustainability, and refinement will
make every effort to turn the tide and sprint for profit.

I Proportion of main product sales
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domestic sales export sales domestic sales export sales domestic sales export sales
Main products quantity value quantity value quantity value quantity value quantity value quantity value

0 Preface Processed yarn (ton) 8,420 568,942 786 95,671 4,810 323,774 477 47,520 9,161 752,246 302 30,257

Finished fabric (1000 yards) 7,619 556,578 | 83,220 | 7,349,912 4,855 396,697 | 69,269 | 5,799,853 8,875 529,465 | 92,749 | 8,098,777

Other 91,156 201,368 108,493 667,541 90,878 505,110

1 Overview Of Total 1,216,676 7,646,951 828,964 6,514,914 1,372,589 8,634,144

Everest

1.1 Company
Overview

I Introduction of main products

The products produced by Everest are divided into three categories: processed yarns, finished fabrics and others such as embryonic
fabrics and ready-made garments. The main products and descriptions of Everest are as follows:

1.2 Global Layout

1.3 Products And
Services

1.4 Innovative

geseélimh And Project Product type Product item Main application

evelopment _

1.5 Wisdom 1. Air Processed Yarn 1. Suits, _Culottes, Sportswear, Home
Everest accessories

A. TASLAN processing yarn

1.6 Operational 2. Different shrinkage yarn 2. Dresses, Shirts, Trousers & Jackets
Ry 3. New synthetic fiber 3. Dresses, Shirts, Trousers & Jackets
1. Superfine fiber 1. Sports ~ Outdoor
2 Corporate B. Extended processing yarn 2. Elastic yarn 2. Sports ~ Outdoor
Governance 3. Recycle extension filament 3. Sports ~ Outdoor
e 1 Processed 1. Polyester processed yarn 1. Senior men's and women's suits
Commitment yarn 2. superfine fiber 2. Sports casual wear, Windbreaker jacket,
' Home decoration
4 (E:zrzlz‘ﬁe 3. Salt-based processed yarn 3. Men's and women's fabrics
Development C. False twist processed yam 4. Fat thin yarn 4. Men's suit pants > Sports ~ Outdoor
! 5. Composite processing wire 5. Senior men's and women's suits ~ Pants »
5 Social - ~Omposite p g Sports » Outdoor
Sustainability 5. Seni sand s suits < P
And Care 6. LYCRA composite yarn . Senior men's and women's sulits ~ Pants
Sports ~ Outdoor
6 Appendix 7. Special functional processing yarn 7. Home decoration, Industrial use
1. Imitation RAYON 1. Dresses, Blouses, Suits
2. Filament A. New synthetic fiber strong twist medium- 2. Imitation SILK 2. Dresses, Shirts, Men's Pants, Jackets
fabric thick fabric 3. Imitation WORSTED 3. Dresses, Men's Pants, Suits
4. Imitation hemp 4. Dresses, Shirts, Suits
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Project Product type Product item Main application
1. Nylon elastic fabric (Warp and weft elastic, 1. Outdoor ~ Casual
. . four-way elastic)
B. Elastic fabric - -
2. Polyester elastic fabric (Warp and weft 2. Sports ~ Outdoor ~ Casual
elastic, four-way elastic)
1. Hygroscopic processing 1. Casual tops and shorts ~ Sports
2. Filar_nent C. Double Face fabric (double layer fabric) 2. Water repellent processing 2. Pants or Coats
VELIe 3. Bristle processing 3. Pants or Coats
. . . 1. Water repellent processing 1. Casual ~ Sports ~ Coats
D. Ultra lightweight fabric
2. Waterproof and Breathable 2. Outdoor wear
E. Non-elastic fabric 1. Water repellent & Calendering 1. Coats, Down jackets
(Superfine high-density tissue tarpaulin) 2. Hygroscopic processing 2. Shorts, Shirts
1.TR 1. Outdoor casual shirts, Pants
. . . . 2.TIC 2. Outdoor casual shirts, Pants
. Spun fabric Filament and Spun interwoven fabric :
3.N/C 3. Outdoor casual shirts, Pants
4. 100%CM 4. Outdoor casual shirts, Pants
A. Dye_lng and finishing of new synthetic fiber Same as 2 A Same as left
fabrics
B. LYCRA elastic fabric Same as 2.B Same as left
: E%’?'QQna“d C. Dyeing and finishing of microfiber fabrics Same as 2.C Same as left
inishing : —
process D. Dye_lng and finishing of long and Spun Same as 2.D Same as left
fabrics
E. Dyeing and finishing of general yarn fabrics | Same as 2.E Same as left
F. Imitation suede processingr4 Same as 2.D Same as left

. Printed fabric

Heat transfer paper printed fabric

polyester printed fabric

1. Beachwear & Sports Jackets

2. Beach, men's & women's Outerwear

. Coating

processing

Specially processed fabrics

1. Water repellent & waterproof fabric

1. Casual jackets, Sports jackets, Trench coats

2. Water repellent, waterproof and breathable
fabric

2. Premium trench coat, Snow coat, Sports
jacket

. Lamination

processing

Specially processed fabrics

Waterproof and breathable fabric

1. Mountaineering fabrics

2. Snow jacket, Cold jacket

. Y/D Check

A. Filament YARN DYED check series

1. Plain knitting fabric

B. Spun check series

2. Jacquard fabric

C. Elastic stretch fabric series

3. Oxford fabric

D. Filament and Spun interwoven fabric series

4. Bubble fabric

E. Specially processed spun

5. Raised fabric

Men's and women's shirts, Pajamas, Suits,
Culottes, Casual long shorts, Coats, Trench
coats, Sportswear
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Project

Product type

Product item

Main application

9. Knitted fabric

A. Filament Yarn Dyed elastic fabric series

. Single Jersey

B. Nylon66 Yarn Dyed elastic fabric series

. Double Jersey

C. Microfiber knitted fabric series

. Jacquard fabric

. Brush fabric

Men's and women's shirts, Pajamas, Suits,
Culottes, Casual long shorts, Coats, Trench
coats, Sportswear

10. Industrial
fabric

A. Work fabric/clothing series

. Fire Protection / Protective Textiles

1. Industrial protective safety clothing

B. Industrial materials series

N R AW N

. High visibility fabric

2. Industrial filter media

C. Medical fabric/clothing series

w

. Cold/Rain resistant fabric

3. Thermal Compression Garment and
Accessories

D. Epidemic prevention product series

. PTFE Membrane / Yarn

4. High-tech Industrial Membranes

. Special PU membrane

5. Medical Fabrics and Apparel

. Surgical/Medical Gowns

6. Health Protection Products

. Protective suit

o N o o~

. Face mask

9. Anti-bacterial Textiles

Total sales number

14,070,064

Item Quantity (Y) Amount (TWD)
Filament 12,962,640 1,271,307,883
S/D 719,592 69,232,484
Spun
Y/D 96,356 8,280,965
Knitting 291,476 27,907,266
total 14,070,064 1,376,728,598

Total sales amoun
, 376,728,598 JC

X,
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I Research and Development Status

Everest adheres to the spirit of lean development to create
MVPs (Minimum Viable Product), integrates the development
advantages of fashion and functional fabrics, and upgrades
innovative products. The key driving force is the Everest
Technology Research Center institute established in 2003. Forty
people combined with the concept of Everest's wisdom and
sustainability, and 81 people in the Everest Global Connecting
& Developing Department, focusing on the research and
development of new processes and materials, combined with
biochemical/photoelectric technology to develop smart textiles,
and the three factories develop more than 3, 000 products every
year. Now we develop yarns and films with flame-retardant and
high-visibility characteristics, which are made with Everest's
unique functional post-processing technology, which are both
comfortable and meet industrial safety requirements. The number
of Everest's textile patents has accumulated to 56 in 2021
(including 15 expired patents), and it is expected to continue to
grow steadily every year in the future.

Due to the impact of Covid-19, the use of personal protective
equipment such as masks and protective clothing has increased
dramatically around the world. However, most of the protective
equipment are disposable consumables. In the case of large-scale

o Recycle E-2000 EcoMade
o Bio Based-Nylon

o Sustainability-Tencel
o Sustainability-Ecomade
o Woven Long Pile -Organic Cotton

o Cotton/Nylon-Stretch

o SolarFree-Nylon

o EverMed
o EverWork

o Reflective Printing

o Elegant Shell
o ECO High Stretch
o Nature Deodorizing Seamless

\

use, the amount of garbage will increase sharply. Under the instructions of the general manager, Everest combined the PTFE membrane with
excellent isolation effect with its own functional fabric to develop reusable and extremely protective masks. In August 2021, the Wall Street
Journal held a mask comparison, where Everest's masks received the highest scores for style, breathability, fit and material.

2021 227,634 As a percentage of turnover 2.2%

2020 221,895 As a percentage of turnover 3.8%

2019 263,038 As a percentage of turnover 3.0%

2018 267,616 As a percentage of turnover 2.8%
0 100,000 200,000 300,000 R&D expenses

(1,000 TWD NT dollar)

2021 177,423 As a percentage of turnover 2.7%

2020 178,463 As a percentage of turnover 3.4%

2019 208,319 As a percentage of turnover 3.5%

2018 221,505 As a percentage of turnover 3.4%

R&D expenses

(1,000 TWD NT dollar)
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In the future, the global economy is expected to show a gradual recovery, and
Everest will move forward with resilience and flexibility. Facing demand trends
from international brand customers for material innovation, sustainable production,
product launch speed, and digital experience, it is expected to drive the industry to
invest in smart materials/textiles, recyclable materials/green process technologies,
and use innovative material brands and application products to verify, to enhance
the value of the industry. In response to the protection needs of the 2021 epidemic,
combined with the new business opportunities of "medical protection™ and

"environmental sustainability”, we developed protective functional clothing that
can be worn every day. We utilize existing core technologies to form alliances with
different industries, and use different materials and Everest filament, spun, knitted elastic and special finishing and laminating technology to
enter the market of epidemic prevention products. In 2021, the epidemic prevention production line was expanded, providing both protective
function and fashionable design services from fabric to ready-to-wear, injecting new growth momentum.

Growth momentum 1

Zero carbon opportunity
High-value sustainable textiles
Accelerate innovation and profit

Facing the goal of net zero carbon emissions, the
entire textile industry has begun to move forward in
the direction of new materials, recycling, and process
improvement, such as returning to the use of natural
raw materials, or using biodegradable raw materials;
using recycled resources for remanufacturing, Or
produce products that can be easily reproduced. In
addition to the original three major topics of recycling,
biomass, and biodegradability, the product market
trend has also added carbon capture technology.
Everest also develops new products for these four
major axes, such as: marine waste recycling polyester,
garment recycling, biochemicals, biodegradable
PU, carbon capture yarn and other related products
are developed, with environmental protection and
sustainability as the core, and fulfilling corporate
social responsibility.

Growth momentum 2

Combining work-from-home
with sports and leisure,
innovative all-weather comfortable fabric

After the epidemic, people pay more attention to
personal hygiene protection, comfort, sports and
leisure and multi-functional Garment that can work.
We combine the core technical capabilities of filament
and spun, knitting and weaving, design and think from
the user's point of view, and integrate and innovate
a series of comfortable clothing that is more suitable
for wearing. Versatile features like moisture-wicking,
quick-drying and a comfortable stretchy cut. With
regard to the theme of circular economy, waste is
turned into treasure, and functional fabrics with better
functions are developed, such as pineapple fiber, abaca
fiber, water chestnut shell charcoal yarn, oyster shell
yarn and fish scale recycled collagen yarn and other
unique products. Posted by outdoor and sports brands.

Medical protection

Environmental sustainability

Growth momentum 3

Global layout of short-chain production,
long-chain cooperation effect,
multiple growth of garment orders

Although the global economy is gradually recovering,
under the influence of rising freight rates, unstable
flight schedules, and the impact of the epidemic on the
borders of various countries, customers are directly or
indirectly affected to distribute their orders from the
origin, and garment orders are gradually shifted from
the mainland and Southeast Asia to other regions.

The advantages of the layout of Everest's six factories
around the world are clear. The two garment factories in
Yisuo and Haiti are combined with four national fabric
factories to form a complete supply chain. The supply
chain of short-chain production and long-and short-chain
cooperation also has an effect, giving full play to the
value of Everest. In addition to focusing on consolidating
the main customers in Europe and the United States, the
two factories also take advantage of the geographical
advantages of the two factories, diversified production
items, lower wages than Southeast Asia, and duty-free
access to the European and American markets. And use
automation and intelligence to reduce skill requirements,
gradually transform the production of high-end products,
reduce overall production costs, increase order profits,
and expand revenue and profits.
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]1 04 Innovative Research And Development

1. Marine waste recycling environmentally
friendly fabrics

According to the United Nations
Environment Programme, up to 13
million tons of plastic end up in the
ocean every year. In order to raise
the public's attention to the issue of
marine litter and plastic recycling,
Everest cooperated with #tide company to develop, from marine waste
polyester pellets, through drawing, false twisting, weaving, dyeing and
finishing, and even ready-to-wear. The design of the fabric from the
matching of the yarn to the post-dyeing and finishing of the film is made
of recycled materials, so as to achieve the concept of full recycling.
#tide is currently the only multinational company in the ocean recycling
plastic industry that operates independently and recycles waste from the
ocean (Southeast Asia, the Pacific Ocean). It produces colloidal pellets
in Switzerland and turns the colloidal pellets into yarns in Germany.
After Everest purchased the rubber pellets of #tide, the yarns of the
required specifications were drawn by themselves in the factory, and
now they can be mass-produced. The Ever Tide series raw materials
is made from marine waste plastics. The recycling process not only
reduces the consumption of petrochemical raw materials and energy, but
also reduces carbon dioxide emissions by 79%, and the carbon footprint
of transportation is 100% offset. The most important point is that Tide’s
material can be recycled and reused.

[Focus case ] Taipei Fashion Week|

In the international fashion
market, Taiwan’s textile industry
plays a primary role in the supply
of functional fabrics. As the
environment tends to extreme climate
change, the sustainable development
of the earth and its ability to cope
with wind and rain are particularly
important. The 2022 Taipei Fashion
Week’s "Sustainable Functional
Fashion Show" was grandly held
in Songshan Cultural and Creative
Park. 6 Taiwanese designer brands
combined with 6 local fabric factories
to combine creative soft power with
textile hard technology.

Everest and oqLiq designers
take "re-sea" as the theme to
reproduce the ocean, and integrate
oriental minimalist elements into
clothing tailoring design. They use
Everest's marine waste and recycled
materials, as well as oyster shell sand,
milkfish scales, recycled fishing nets,
recycled silt, recycled shoe materials,
seaweed and other objects that
conform to the theme of the ocean,
and use high-tech remanufacturing
into functional fabrics to achieve the
best of everything. It uses the concept
of friendly cycle.
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2. Food waste turned into black gold -diamond shell carbon textiles

Guantian District of Tainan City is
the largest Water Caltrop producing area
in Taiwan. In addition to driving the local
economic momentum, the annual output of
about 1,000 tons of Water Caltrop also brings
a lot of environmental pollution (mosquitos,
odors) from the Water Caltrop shells.
Traditionally, direct incineration is used to
dispose of waste Water Caltrop shells, but it
also causes carbon dioxide air pollution.

The the Guantian Wujin team has
developed a "patented carbonization process”
that is energy-saving, carbon-reducing and
highly efficient, and has successfully sintered
and carbonized Water Caltrop shells to meet
the European Biochar Certification (EBC)
and Diamond shell charcoal regulated by
the International Biochar Initiative (I1BI).
Using the concept of friendly environment
and circular economy, we cooperated with
the advanced team of Far East to discuss the
technical feasibility of developing diamond
shell carbon combined with nylon 66, and
successfully developed a first batch of
diamond shell carbon N66 sample yarns, and
then developed circular knitting of knitted
fabrics and seamless garments.

Knitted fabrics are developed by
utilizing the natural deodorizing properties
of diamond charcoal yarn, with a breathable
and comfortable weave design. It is hoped
that by recycling food waste and upgrading
it into textile raw materials, it will gradually
move towards the goal of achieving a
sustainable economy and reducing carbon
dioxide environment.

Everest development

Single and double

knitted fabrics and
seamless garments

Reduce staining

Process and

application of

Regulate humidity
Absorbs odors and

formaldehyde

Biochar yarn

Water Caltrop

Water Caltrop Biochar yarn process
(permanent performance)

| Water Caltrop Biochar yarn Six major features

@ friendly environment
® Antibacterial

® deodorization
® quick dry

Recycle
Water
Caltrop

Patented low
carbon emission
Carbonization
process

® keep warm
® UV resistant

The social and environmental benefits of rhombohedral carbon

Social practice Friendly environment
external Age-friendly City Excellence Award Reduce reduce aaricultural waste
affirmation | Taiwan Town Brand Award burden g
Assisting seniors in the community Jand purification
to find employment
social natural
Donate 50% of the surplus . .
feedback of Guantian Xingshan Garden feedback | water purification
300 Rehabus air purification water pheasant conservation
G_uantlan black_g(_)ld: High temperature and low
) Lingtan forest living workshop, ,
community | | ingtan related products process | OXYQen process
regeration optimization
Neng Yuan pasture:
. Heat source reuse system
odorless chicken coop
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M 3. The series of pinacell fabric

EVEREST' Pinacell was made from discarded
ESG Report pineapple leaves. Compared with wood
fiber, pinacell have the advantages

such as easy acquisition, easy planting,

short growth time, and convenient

Q-Elgface transportation. The recycling and reuse
of its by-products can not only be
R iew Of friendly to the environment, but also
Everest create new value.
131 gompqny In recent years, the wareness of environmental protection
Verview

has risen. Compared with the amount of water and pesticides

1.2 Global Layout . 4 . t
). used during cotton production, pinacell was solve the question
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4. The series of bio-based nylon woven fabric

Bio-based materials were produced by renewable biomass such as
crops or other plants though biological, chemical and physical methods.
It has the advantages of green environmental protection, energy saving
and emission reduction. Everest® bio-based nylon woven fabric series
contains 45% bio-based materials, which can reduce the dependence on
petrochemical raw materials and reduce carbon footprint. With Everest®
green production line, it brings consumers a healthy, safe, environmentally
friendly and comfortable choice.

5. 100% eco-friendly four-way elastic woven fabric

According to market trends, customers demand and increasingly care
about environmental issues. This series use Recycle Polyester and Recycle
Spandex with false twisted yarn composite technology of Everest® to
develop 100% eco-friendly four-way elastic woven fabric which combine
fashion with function that deeply loved by international brands.

\~/

Fiber extraction Pineapple Fiber cleaning and spinning

equipment Pineapple Residue drying
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6. Recycled Shoe fabric -Morphlon® Fabric

Za AN

EVEREST® Morphlon® yarn is produced by recyclied shoe

ESG Report material waste. Compared with the production of polyester
fiber, it only requires 1/6 the energy and carbon emission. In
addition, additional water, chemicals and additives are not
required during production.

0 Preface

Recycled shoe yarn is blended with anhydrous dyed
PET bottle staple fibers to create a unique yarn. We chose

e i Of to use the original color of Morphlon® to skip the dyeing

Everest process in the later stage and presents a fabric surface
1.1 Company effect that is difficult to imitate. Furthermore, Morphlon®
JEcview combined with organic cotton and recycled polyester that
can better highlight the value of environment-friendly and
the benefits of circular economy.
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7. Recycling Waste Cotton -Refibra' " Fabric

Tencel™ Lyocell is produced with the industry-first Refibra™ technology
which collects a large amount of waste cotton. With the Lyocell closed
production process, the water consumption is reduced by 95% compared
to traditional cotton production and adding sustainable wood pulp to make
Lyocell fiber, which is beneficial to consumers and the environment.

Tencel™ Lyocell is certified fully compostable and biodegradable
products made with this fiber can return to nature, which maintain
environmental balance, and have a natural luster on clothing that feel close to
natural fibers. Moreover, the moisture permeability, breathability and strength
of Tencel™ Lyocell are better than cotton. In 2021, it was selected as one of
the fabrics of ISPO Selection at the outdoor sports exhibition in German.

\
d

i
’ cotton scraps
0

from pre- and
post-consumer
sources

wood ﬂ
from sustainably managed forests

give waste

é E a second life

TENCEL™
X
REFIBRA™

TENCEL™ Lyocell fiber with
yarn & fabric REFIBRA ™ technology

biodegradable

< pulp production &
combine pulp
== >99%
fashion & recovery of

solvent

home products

closed loop Lyocell
fiber production
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Everest uses solvent-free material technology in the film making
and laminating process to reduce the damage of organic solvents for
environment save the cost of solvent recovery and wastewater treatment.

Everest cooperated with different industries to develop water-
based PU waterproof and moisture-permeable film. Water-based
PU replaces the solvent with water, so it has no volatile organic
compounds and is a very eco-friendly material. Combining this film
making technology with coating and laminating technology, we
have developed a three-layer sticker of eco-friendly materials with is
extremely waterproof and moisture-permeable functions. It is non-
toxic and eco-friendly which is the main product of fashion and
sustainability.

Waterproof
g, i
Water repellent ::"I l Outer Fabric
Windproof
v

.......
-------

........
.......

=@ Inner Lining

Ever Low Sweling
membrane

In order to make the product life cycle and to achieve the goal
of compostable products, Everest has developed a biodegradable
PU film which make difficully-decomposed polymer material can be
degraded by microorganism such as bacteria, fungi and algae which
exist in the environment. Simultaneously, biodegradable products
do not lose the characteristics of original material and achieving
functions such as waterproof and moisture permeability.

Cooperating the sustainable eco-freindly policy of international
brands, Everest combines the application of high-tech innovative
functional textiles to target the market such as outdoor, sports,
leisure, fashion, epidemic prevention and industrial else. Bio-based
PU membrane had waterproof and moisture-permeable and combined
with Recycle or Bio-base nylon fabrics to develop products with
high circular economic value, such as PU waterproof and moisture-
permeable membrane in Bio-Soft Shell, in which the biomass content
exceeds 25%. Using this membrane combined with different fabrics
types to create a product with high water pressure resistance, high
moisture permeability, breathability and wear resistance, and increase

(2.5 Layer Print) the added value of the product.
Skin
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Everest has textile factories and garment factories all over the world producing yarns, fabrics, and garments. Through
various conferences, physical exhibitions, and online virtual exhibitions, we communicate with corporate customers. At the
same time, promoting the company's products and builds brand value to enhance more company profit.

In 2021, since the global Covid-19 epidemic has not yet eased, some physical exhibitions have been postponed or
cancelled. Therefore, Everest participated in two physical exhibitions and five online virtual exhibitions from January to June
2021. In the second half of 2021, the slowdown of the epidemic in Europe and the United States, various places began to
resume exhibitions. Therefore, Everest participated in 17 physical exhibitions and 3 online virtual exhibitions at second half of
2021.

A 7 RV
EV:RE§ ﬁﬁﬁ%

America
Europe

Exhibition

Online

Exhibition
KEMEEETRGY

* » 51-.- z
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List of exhibitors in the first half of 2021

Physical exhibition

Online virtual exhibition

B Shanghai intertextile autumn and
winter exhibition

M Taiwan textile japan tour
exhibition

M Sourcing at magic

M Outdoor retailer summer

M Techtextil north america

M Premierevision paris

M Shanghai intertextile

M Yarn expo autumni

M Fashion world tokyo

M Medtrade

W A+a

M Taiwan textile osaka tour
exhibition

M Ifai expo

M Taiwan textile exhibition in tokyo,
japan

M Asia sustainable supply circular
economy exhibition

M Functional fabric fair portland

Il Japan creation

B Asfwhealthcare expo taiwan

M Or winter online

M Texworld NYC vitual
M ISPO Munich online

B Premierevision paris

M Performance day

M Texworld NYC vitual
M Premierevision paris

M Performance days

A

2021 autumn and winter
Munich Sporting Goods Exhibition in Germany
(ISPO Textrends)

ISPO Textrends evaluates various aspects of fabrics,
such as sustainable, high-tech, dyeing, finishing and
biodegradability, etc. Three Everest® fabrics were
recognized by ISPO Textrends and won Best Product
and Top Ten awards.




Vo Za N

EVEREST
ESG Report

l OS Wisdom Everest

0 Preface

1 Overview Of
The trend of "fast fashion" has intensified competition in the global textile industry. The US-China trade war and the Covid-19

Everest
1.1 Company epidemic have pushed the global supply chain from "long chain™ to "short chain”. Under the influence of various factors from
Overview market demand to supply, the promotion of digital transformation and the introduction of intelligent production have become the key
1.2 Global Layout strategies for textile industry to enhance competitiveness. At this critical moment, Everest uses 30 years of vertical integration of
B et yarn, fabric, dyeing and finishing to post-processing strength, which is committed to promoting smart manufacturing and builds the

Services

s first "digital mainline smart platform" applied to production lines in the textile industry. The vision of smart textile is moving forward.

Research And
Development

g \é\\/,'esf:;{‘ As early as 2014, the general manager of Everest launched the "Wisdom Everest" plan. A smart
B o rational factory cannot be achieved simply by introducing machines. It must be integrated in a series with
Overview machines in the factory area. Therefore, a new cloud-based ERP system was completed in 2015, which
uploads the data inside and outside the factory to the cloud, monitors and troubleshoots the equipment, and
establishes a virtual-real integration system for intelligent decision-making. Everest cooperates with ITRI,
2 Corporate Tsinghua University, Advantech and other industry-university-research units in the smart factory project,
CSQYEIRaNGS and introduces production management models such as smart scheduling, real-time monitoring, vehicle
3 Green material management system, smart energy management and control platform that integrated and updated
Commitment the Manufacturing Execution System (MES) and Enterprise Resource Planning System (ERP), starting
Wb from Fhe Tainan headquarters to fully implement the smart factory, and gradually expanding to other
Care And factories.

Development

5 Social + .

Sustainability *

AT 2T Well production Equipment efficiency
6 Appendix uality increase evaluation

to 90%

up to 88%
"k
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SCM
Upstream supplier
Fast delivery of

BI .
_ global operations
Collaborative \ J
business
ERP/PLM
Operating platform
ERP
Enterprise
operation M
APS

®
Smart schedule EVEREST
MES Smart Everest

On -site Industry 4.0
management
SFC/FA
Smart workplace
CIM
Operating ( )
control EEM

Smart energy and
environmental safety

. v

CRM
Corporate client
Customer instant fast
service

Big Data
Smart Maintenance/
Smart Manufacturing

Eco-iFabric
Ecological Smart
Textiles

Instant
information

Deficiency and

reality
integration

Smart
production

Optimization

parameter
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